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EVENT WATCH -

Kerala Travel Mart
(KTM 2026)

Inaugurated at
Grand Hyatt, Kochi

The Chief Minister was inaugurating the 13th edition
of the Kerala Travel Mart (KTM 2026), one of the
country’s premium tourism and trade events,

at Grand Hyatt, Bolgatty, here.

Cooperation and Excise Minister

Shri P.C. Vishnunadh presided Shri M. Liju was the Guest of Honour.

Tourism, Culture and Cinema Minister '
over the function. ‘

KERALA TRAVEL MART (KTM 2026)

O & herala.

One of the country's Brings together Showcases Kerala's Strengthens God’s Own Country
premium tourism global buyers and diverse tourism partnerships for
and trade events. sellers. offerings. a sustainable and

inclusive tourism future.
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THE BIG TRAVEL MOVE

India’s Connectivity Boom:
Are New Airports Creating
India’s Next Tourism Destinations?

New airports. More routes. Better connections. - *
India’s aviation expansion is not just improving 4
mobility — it is opening up new tourism -
destinations, boosting local economies anc
reshaping the country's travel map.
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Targets 120 new
UDAN 95 677  358lakh 168 lakh Tagpete
KEY FIGURES connected airports routes flichts passengers estinations over
(AS OF 30 JUNE 2026) including 17 heliports . 2026 - 2036.
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Connectivity is becoming
a tourism-development
story.”
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EXCLUSIVE VENUES

HiUH LLakeside palaces, vineyards
& luxury resorts

P

ROYAL HOSPITALITY

World-class catering. décor
& personalized service
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WHERE ROYAL TRADITIONS ‘0’ MULTI-DAY EXPERIENCES
MEET EUROPEAN ELEGANCE | %4  Welcomedimers,pheras

parties & local exeurslons
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5 gt SK _ D : |
Create timeless memories in the lap A\m S SEAMLESS PLANNI'\G
f nature, luxury & culture W' nd-to-end wedding planning
O s y ' o with dedicated concierge
= BEYOND TRAVEL. INTO ROYALTY. Y
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EXCLDSIVE ACCESS CURATED CULINARY SPIRITUAL & CULTURAL BESPOKE & PERSONALIZED
MOZICEA G Reyal dining, cultural Sacred rituais, temole: Tailor- made itineraries with
heritage palaces, meets & gourmet caremonies & immeratve dedicated C?':C‘efge &24/7
forts & monuments journeys experiences assistance
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LUXURY. HERITAGE. SPIRITUALITY. — ALL IN ONE EXTRAORDINARY JOURNEY.
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HOTEL & HOSPITALITY WATCH
More destinations.

India’s Next Hotel Boom: =i
Why Tier-2 & Emerging
Destmatlons Matter i

India's hotel development pipeline is increasingly : = oz by ||||‘ L Fil i
spreading beyond traditional metros, with new e v ' e
projects in emerging destinations making it easier - ; WEME! I" '»" l A !,-
for tour operators to create itineraries for leisure, - > E_s u ‘_' .J" o g i

corporate and MICE travel. = k- i R . _,1'

Recent examples include Fairmont Rishikesh, R ‘ .l O e T S 8 : Rishikesh
Hyatt Place Vithalapur, Ginger Siwan and LI -l E Lo : - : Anearaldind
Gateway Chhattisgarh, highlighting the geographic
expansion of organised hospitality. Branded
accommodation in Tier-1l and Tier-lll locations can
help tour operators build itineraries where reliable
inventory was previously limited.

HVS ANAROCK data in 2026 showed branded hotel
signings and openings across Tier 1, Tier 2 and

Tier 3/4 markets. Royal Orchid also announced in
June 2026 that it planned at least 50 new hotels

within 12-18 months, including smaller towns Emerging Destinations - WE- TR » Moder Fospiaity TR Q L ML
and pilgrimage destinations. & Development ’ e Experiences for Every Traveller

NEW HOTELS NEW TOURISM ECONOMIES

) -
L
T L'II"

I""*[_'_‘:’ l"l

HOTEL OPENINGS NEW BRANDS RESORTS TIER-2 CITIES INVESTMENT
New properties Global and Indian Leisure destinations Smaller cities, Growing confidence
in emerging markets. brands expand. get a boost. bigger opportunities. in hospitality.
From Rishikesh to Chhattisgarh, More hotel brands are New resorts are opening Improved connectivity and Expanding development
new hotel projects are bringing entering Tier-Il and Tier-ill in scenic and experiential new hotel inventory are pipelines and strong demand
branded stays to previously markets, strengthening locations, adding depth making Tier-2 cities attractive are encouraging greater
underserved locations. choice and consistency to India’s tourism offerings. for both leisure and business investment in new markets.
for travellers. travellers.

ﬁﬂ INDUSTRY SIGNAL

= Sl When reliable rooms arrive,
) ‘ ¢ g e emerging destinations

SpEslonE M Branded inventory can poreafie become easier to sell.
beyond the traditional | unlock new circuits. - i s iy - W

metros.
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Discover. Connect. Grow @W ég ’
Proghe®
NAVIGATE THE FUTURE

FLOWERS

with Al &
INDUSTRY INSIGHTS

Industry Navigator is your trusted platform for
latest industrial updates, Al-powered advertising,
and business growth opportunities.

- -
T vy — e e e e

STAY AHEAD
Al-Powered Advertising SUBSCRIBE TO OUR NEWSLETTER

Smart campaigns that reach
the right audience.

Weekly Industry Insights NEWSLETTER

Industrial News & Updates Al & Technology Trends ¢

Daily insights on industries, Business Growth Tips

e ekl Exclusive Opportunities

Business Networking
Connect with industry leaders

and decision makers. .. SUBSCRIBE NOW!
www.industrynavigator.in

Growth Opportunities
Discover new trends, markets
and collaborations.

Al = THE FUTURE IS HERE!

Leverage Al-driven solutions to

boost your brand visibility, generate
leads, and maximize ROI.

LET'S BUILD CONNECT WITH US

A STRONGER INDIA TOGETHER @ www.industrynavigator.in
Empowering industries. lnfo@lndUStrynaV|gator-'n
Enrf::hing fugt}ure. @ Ph' 8882833476

f} /industry-navigator SCANTO VISIT
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THE TRAVEL BUSINESS

Can India Sell the :
‘Incredible India’

n.rt-
.

India has one of the world's richest tourism r
propositions — a unique blend of cultural heritage, = *§
natural beauty, adventure, wellness, gastronomy s
and diverse destinations. From iconic landmarks 42\
to untouched landscapes, from vibrant traditions
to modern cities, the country offers experiences
that appeal to every kind of traveller.

But in a crowded global travel market, the real
question is — how can India tell this story better?
And how can easier planning, better digital tools

DISCOVER DECIDE BOOK ARRIVE EXPERIENCE

THE TOURISM PROPOSITION

India doesn’t need

. = O -'r'_;é .-. _,If‘w-'“w‘-lr]J .ﬁlJ“ *:_Efc':z:_nj hﬁ#:\,,.
another tourism slogan. Nl RN T Jﬂ QL& 0 & Y7
It needs better tourism HERITAGE NATURE WILDLIFE SPIRITUALITY ~ FOOD  CULTURE = WELLNESS

storytelling — and easier
ways to buy the story.

FROM DISCOVERY TO EXPERIENCE

The official Incredible India platform

presents India's destinations, attractions, InCT@d | blﬁ‘ 'nd | a

By connecting its incredible assets with experiences and itineraries, helping travellers

explore the country’s rich diversity. It features

curated content across categories such as More than a destination.
heritage, wildlife, spiritual, adventure, A feeling.

gastronomy and wellness — making it easier

to plan and experience the real India.

smart storytelling, seamless planning and
modern travel technology, India can inspire
more travellers, for longer stays, and unlock
greater value for its tourism ecosystem.

DIVERSE LAMNDSCAPES.
TIMELESS EXPERIENCES.

e info@TheTravigator.com
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STRONGER TOMORROW

INNOWVATIVE

s SR LUTIDODNS —

INNOVATION
THAT

POWERS
PERFORMANCE

Smart Technology.
Reliable Solutions. [ —

Seamless Experience.

We deliver innovative

IT solutions that keep your

world connected and secure, ‘. CALL NOW E EMAIL US
+91-8882658255 DRrepairs@rediffmail.com

COMPUTER / LAPTOP NETWORK / SECURITY / AMC
HW / REPAIR WIFI SETUP SURVEILLANCE EQUIPMENT

INNOVAFE.,. CONNECT. PROTECT.

SOLUTIONS THAT SIMPLIFY. TECHNOLOGY THAT EMPOWERS.
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TOURISM INDUSTRY FEATURE

iIRH'E POWER OF

Sustainable
Travel

Greener choices. Stronger communities.
A more resilient tomorrow.

As the travel industry evolves, sustainability

is no longer a trend — it's a responsibility.

From conservation efforts to local empowerment,
responsible travel is shaping a better future

for people, places and the planet.

HOW SUSTAINABLE TRAVEL MAKES AN IMPACT

Small Changes, Big Difference

Sustainable travel supports local economies, protects natural
habitats and preserves cultural heritage. It also helps reduce
carbon footprints and promotes more mindful tourism —
ensuring that future generations can experience the same

beauty and diversity we enjoy today.

REDUCES

PROTECTS SUPPORTS
MATURAL SPACES LOCAL COMMUNITIES CARBONM FOOTPRINT

-
I

PRESERVES
CULTURAL HERITAGE

Encourages eco-friendly
transport, energy and
responsible choices.

Creates jobs, empowers
local businesses and
keeps culture alive.

Conserves wildlife,
reduces pollution and
preserves ecosystems.

history and authentic
experiences.

INDUSTRY INSIGHTS

The Future of
Responsible Travel

Travelers today are more conscious than ever.
They want meaningful experiences that

leave a positive impact. The industry is
responding with innovative solutions —

from carbon-neutral travel options to
community-led tourism initiatives.

KEY TRENDS
Eco-friendly travel products

Carbon offset programs
Community-based tourism

DRI R

Green hotel certifications

TECHNOLOGY 1

Helps maintain traditions,

24™ Sept 2026
vol. 602

TRADE

THE TRAVELER'S GUIDE

How You Can
Travel Sustainably

o Choose eco-friendly

accommeodation.

o Support local businesses
and artisans.

o Reduce plastic and
minimise waste.
o Respect local culture
and traditions.

66 “Sustainable travel
isn’t about giving up
luxury — it’s about
making better choices.”
— THE TRAYV MAVIGATOR

Responsible travel
today, preserves
paradise tomorrow.

T

STRONGER COMMURMITIES + A HEALTHIER PLANMNET

9 info@TheTravigator.com
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THE ISLAND THAT CAN TURN
A BUSINESS EVENT INTO
AN EXPERIENCE

Convention infrastructure, international hotels,
short travel distances and experiences beyond
the meeting room are strengthening Sri Lanka’s
proposition for Indian conferences, incentives
and corporate groups.

[

PROXIMITY MODERN INTERNATIONAL- | DIVERSE STRONG
TO INDIA CONVENTION STANDARD EXPERIENCES GOVERNMENT
INFRASTRUCTURE HOSPITALITY ' BEYOND MEETINGS SUPPORT

77} COLOMBO'S CONVENTION 7/ SR | WORLD-CLASS HOTELS
! INFRASTRUCTURE B ¥ ' & EVENT VENUES

Purpose-built venues for meetings, | From integrated city developments to ;
exhibitions, banquets and large eve : 3 B o premium hotels, Colombo offers ballrooms, 4GS

l! meeting rooms and unique venues for
il I I"‘ |
: | L]
1.|I

every format,
. o

. i B EpRESE / il '
Bandaranaike Memorial = & 1:_; 1 :
International Conference F w . l“" -

Hall (BMICH)
20 1000+ (B 4330sqm -]} EVENT SPACES |

DELEGATES EXHIBITION SPACE Tl b o CINNAMON GRAND CINNAMON LIFE THE MARQUEE
(Main Hall) (Adjacent Exhibition Centre) Bancquats | Large Events coLOMBO AT CITY OF DREAMS COLOMBO gt IS L

S At GOVERNMENT SUPPORT 2. Bid support & presentations A DESTINATION OF

¢ FOR MICE @} Site inspections & venue selection ) MANY EXPERIENCES

The Sri Lanka Convention Bureau (SLCB) T ¥ i

assists with bids, venue selection, © Financial support (as applicable) Beaches, heritage, wildlife, tea country,. Pl

government coordination, local partners, wellness, gastronomy and adventure

@ Local service providers & logistics

more, can all h-LLU]TJL" part of your MICE
%9’ P S Lc B @ Spouse programmes & pre/post tours programme — all within one island.
SF Al =2 3 VP
E el SRLLANKAS L ==  Airport meet-and-greet for VIPs

e T ey

BEACHES ~| HERITAGE WILDLIFE TEA COUNTRY GASTRONOMY. . ADVENTURE
& ISLAND ESCAPES & CULTURE & NATURE & WELLNESS & LOCAL EXPERIENCES & INCENTIVE ACTIVITIES

STRONG CONNECTIONS ece 531,511 ® . COMPACT. ACCESSIBLE.
WITH INDIA o .é‘ I @ COMMERCIAL ADVANTAGE.
Sri Lanka is a priority market - 9_ S ikotal Savivaly Short travel distances mean
for conferences, incentives e e g S
’ ~ e$e 221,000+ and smoother logistics — ide:
exhibitions, destination weddings ‘ T8N  1DiAN TRAVELLERS }ml n.alrr:":;:‘tl]{:l;ﬂ?:; £
and executive travel. (Jan-May 2026) programmes. ;
ﬁ " 4 Sri Lanka can make the meeting easy to organise - | ] - w
D and the hours outside the meeting room unforgettable. = Y @ :Er‘ ﬁ

COMFERENCES INCENTIVES DEALER MEETINGS LEADERSHIP RETREATS ASSOCIATION EVENTS EXHIBITIONS

e info@TheTravigator.com
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SOLUTIONS

— IT HAPPENS HERE —

SMART SOLUTIONS

A DIGITAL
TOMORROW

L) SAMSOFT
o

) Samsolt Schutions Home  Serices  Abowtls  Pontfigh

JBll BUILDBETTER.  .:* .,
’. AUTOMATE SMARTER. \ 2
GROW FASTER. >/

Poertl Gt sobsons o v o >, Analytics
business forward, &

ﬂﬁﬁhhﬁl@rd ¥ VBILDes .
24,560 +12.5%

464,540

+1E25%

|

Commersions
3_25('_. +085%

B B @& <«

Automsticn  Digital Marketing

AP Sokuthors
Wb Desrioprrent t Com o Rate

42.5% Ny

|

We build. We automate. We grow.

OUR SERVICES

All under one roof.

SOFTWARE / WEBSITE {é‘} ERP — AUTOMATION
DESIGN DEVELOPMENT SOFTWARE

C@E DIGITAL
MARKETING

» Custom Website Development » Business Process Automation » SEO (Search Engine Optimization)
» User-Friendly Ul/UX Design » Custom ERP Solutions » Social Media Marketing

» Responsive & Modern Solutions » Workflow & Task Automation » Google Ads & PPC

» E-Commerce Development » Inventory & HR Management » Content Marketing

> Scalable Web Applications » Real-time Reports & Analytics » Brand Visibility & Lead Generation

TAILORED :: INNOVATIVE | o8o EXPERT ON-TIME
SOLUTIONS | ~\=* TECHNOLOGY | CC° Y TEAM DELIVERY

Built for your Future-ready & Skilled professionals Committed to quality
business needs performance driven you can trust & deadlines

)

@ Wantme2@gmail.com

+91 9811062488
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WHERE BUSINESS EVENTS

MEET THE ISLAND
EXPERIENCE

Strong convention infrastructure,
integrated hospitality and experiences
beyond the meeting room are making
Penang increasingly relevant for
Indian MICE planners.

WHY PENANG WORKS FOR MICE

o

EASY LARGE-SCALE INTEGRATED
CONNECTIVITY CONVENTION HOSPITALITY
FROM INDIA INFRASTRUCTURE OPTIONS

SETIA SPICE
CONVENTION CENTRE

A PURPOSE-BUILT VENUE
FOR LARGE EVENTS

S RN

e

r"l

—-, -

Upto
8,000

people
(theatre style)

Multiple
function
roams

453-room
Armari SPICE Penang
directly connected

~4,000 sq m
pillarless
Grand Ballroom

DESTINATION SUPPORT
“\ FOR YOUR EVENT

The Penang Convention & Exhibition

Bureau (PCEB) assists organisers with:
Bidding support
Destination information
Venue selection
Conference promotion
Access to local partners
Integration of destination experiences

penang convention
& exhibition bureau

gt

GEORGE TOWN BEACHES

HERITAGE WALKS

al
£ @ X»

WDRLDv’CLASS
CUISINE

GROWING INTEREST
FROM INDIA

New Delhi, Kochi and Ch gaging more
than 800 qualified buyers across travel and

MICE segments.

M@

<
& ISLAND ESGAPES

PCEB's 2026 India Roadshow covered Mumbai,

' RICH CULTURE, DEDICATED
FOOD & HERITAGE DESTINATION
EXPERIENCES SUPPORT

PENANG WATERFRONT
CONVENTION CENTRE (PWCC)

ANOTHER MAJOR OPTION

A “‘U-LH IRl e o
'. "H‘ "HI.L .;J“:g_— -_'.. i

Modern facilities
for a variety of
event formats

~10,443 sqm
multipurpose hall cong and
large I’ﬂrpu:rr ate events

BUSINESS MEETS
THE ISLAND EXPERIENCE

L From UNESCO-listed George Town
'"to beaches, culinary journeys,

% heritage walks and resort stays,
Penang offers experiences that
turn corporate events into
unforgettable programmes.

e -
CULTURE
& EXPERIENCES

r AR i & }.\\.
INCENTIVE ORI
PROGRAMMES | "o

A COMPELLING CHOICE

FOR INDIAN PLANNERS

Large venues, hospitality infrastructure,
destination support and unique experiences
— all within one destination.

e info@TheTravigator.com
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STAY

INFORMED

STAY CONNECTED
[ MM | — BE A PART OF

OUR JOURNEY

TheTravigatof ~-

B2B TRAVEL INTELLIGENCE

—-—

INSIGHTS | PEOPLE | DESTINATIONS | OPPORTUNITIES

FOLLOW
THETRAVIGATOR |

Your Gateway to B2B Travel Intelligence

PEOPLE

PLACES
BUSINESS
OPPORTUNITIES
ALWAYS
CONNECTED

o /} A bl ‘ m .
|§| INSIGHTS ".‘ PEOPLE o DESTINATIONS OPPORTUNITIES : - h'El"l-f
- o] 5=

T—

ﬁrw

-\_..,—-

READ OUR 7 olvigator |8

READ OUR
OTHER —
MAGAZINE © @) NEWSLETTERS N

In-depth insights. Expert voices. Weekly updates. Curated stories.
Industry perspectives. Opportunities in your inbox.

® O & @ O

FACEBOOK INSTAGRAM YOUTUBE X (TWITTER) PINTEREST LINKEDIN

=] ﬁﬁ
Follow Us Follow Us

Latest Updates Behind the Scenes Expert Interviews Real-time Updates Destination Ideas Professional
& Travel News & Visual Stories & Industry Videos & Quick Insights & Travel Inspiration Network &

Industry Insights
WHY FOLLOW THETRAVIGATOR?
&S 4 9 m X B B O

DAILY INDUSTRY DESTINATION EXCLUSIVE AVIATION HOSPITALITY TRAVEL BUSINESS
TRAVEL NEWS ANALYSIS INSIGHTS INTERVIEWS & MICE UPDATES TRENDS VIDEOS OPPORTUNITIES

VISIT OUR WEBSITE

www.TheTravigator.com

®

Your one-stop destination for
the latest B2B travel news, destination

features, industry insights, interviews, MORE - A STRONGER
events, reports and more. OPPORTUNITIES. TOMORROW.
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Directory Formal ' 1

Transparent. Independent. Industry-Focused.

Each property selected for TheTravigator Wellness 50 will receive

a concise 120-150-word profile.
Every entry will include:

Property Name

Location | Category | Ideal Stay

Positioning
Who the property is really for.

What It Offers

Ayurveda, Panchakarma, yoga, naturopathy,
detox, longevity, mental wellness or clinical care.

Why It Stands Out

The real differentiators.

Long-Stay Appeal
Ideal duration and international
traveller suitability.

Guest Verdict
Balanced praise and recurring criticism
where relevant.

©00000

TheTravigator Verdict

Final editorial assessment.

Hr

é

@

Kerala’s wellness ecosystem is world-class,
but it needs sharper curation.
TheTravigator 50 is built to provide exactly that.”

AUTHENTIC
WELLMESS
REAL PEOPLE
LASTING

JOURNEYS.

OPPORTUNITIES

PLACES
THAT HEAL

PEOPLE WHO =
GO FURTI-_IEF?_ :

Ananda Kerala

KERALA
WELLNESS
AYURVEDA
LONG STAYS
REAL IMPACT

. KERALA™
"~ A DEEPER
KIND OF

AYURVEDA &
PANCHAKARMA

Kovalam, Kerala | Ayurveda & Panchakarma | 7-21 Nights

Positioning
A serene, treatment-led retreat
for serious Ayurveda seekers.

What It Offers
Authentic Ayurveda, Panchakarma,
voga, naturopathy, personalised

nutrition and wellness consultations.

Why It Stands Out

Experienced doctors, beachiront
setting, strong repeat clientele and
genuine clinical depth.

Long-Stay Appeal
Ideal for 14-28 day programmes
with international guest support.

Guest Verdict

Highly rated for treatments,

food and service. Some guests
note limited nightiife (which aligns
with its wellness focus).

TheTravigator Verdict
A credible, treatment-led property
that delivers on its promise.

HEALING ROOTED IN TRADITION. EXPERIENCES FOR TOMORROW.

CALL FOR ENTRIES

Properties wishing to be considered

should review the five criteria, gather

supporting evidence and contact
TheTravigator editorial team with
property details, category interest
and proof of eligibility.

Submission Deadline

30 October 2026

.

Publication Date
13 November 2026

E Submit Your Property = info@thetravigator.com

KERALA

A STRONGER
TOMORROW
THROUGH

WELLMESS TRAVEL.


https://www.facebook.com/people/S-Travigator/pfbid0shdroQ3Hyk8B4i4o2rZ6BUtYtjxTbuhoTAsjK9iiVapTBvduER1p4mM83kgWRc4dl/
https://www.instagram.com/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://thetravigator.com/#subscribe
https://x.com/TheTravigatorXX

.......... . e t h et ra Vi g A tO Icom
o/ LET’S COLLABORATE
FOR GREATER IMPACT!

thetravigator.com is a B2B Travel Media Platform
connecting the global travel trade through
news, insights, interviews and industry initiatives.

COLLABO RATE WITH US thetravigatorcom

Amplify Your Brand. Tell Your Story. WEEKLY NEWSLETTER
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We offer meaningful opportunities to
showcase your brand to a targeted B2B audience.

Top Stories This Week

Gatar Tourism
Targets 6 Million
Visitors in 2024
Foousing on Asia
and Europe

Feature Stories & Interviews
Be featured in our interviews, articles
and success stories.

Mew Air Routes
Boost Connectivity

Expedia Group Unveils New

Al Trip Matching Tool
Enhancing fraveler elm'lﬂ‘l'rll:éﬁ
smarter recommendations .

with

b,/ and much more...
MEANINGFUI . i a

D thetravigator.cn

Weekly E-Newsletter
Reach 1000+ travel trade
professionals every week.

YouTube Channel -

Gain visibility through = h I
interviews, discussions & : ' i S
industry insights. £ Youlube

th etravigato o
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Online Magazine

I & . THE VOICE oFf
Adw-:-rtllse in our dnl_:;ltal GLOBAL TRAVEL -
magazine read by industry TRADE

decision makers.
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helravigator

'B2B TRAVEL INTELLIGENCE

OFFICE ADDRESS

o 22-A, 1st floor, Prehlad market,
db gupta road, karol bagh, _
New Delhi -110005 > 4

) info@thetravigator.com

WANT TO COLLABORATE?

Lel's Grow @eﬁt&r Ty ﬁie ,

CALL US NOW

DISCLAIMER - TheTravigator Online Newsletter

GENERAL INFORMATION OMNLY COPYRIGHT & FAIR USE

magazine is for general informational and B2B If you believe any content on our platform
travel industry purposes only. It does not infringes upon your copyright, please contact
constitute professional, legal, or iInvestment aavice. us immediately at info@thetravigator.com

SOURCES & ORIGINAL CONTENT for prompt resolution
Our articles may include original interviews with
travel association office bearers, tourism ministry
personnel, and city/fcountry travel promotion
council members. All quoted statements are
attributed and used wiath consent. Any other
information is compiled from publicly available
sources, search engines, or tools-assisted research

TOOLS-ASSISTED CONTENT

Some content may be generated or enhanced
using artificial intelligence or other digital tools
All tools-assistad material is reviewed and adited
by our editorial team for accuracy and relevance
before publication

NO ENDORSEMENT

References to third-party organizations, destinations,
services, of individuals do not imply endorsemeant
by Thelravigator unless exphcitly stated as a pad
collaboration or advertiisement

LIMITATION OF LIABILITY |

TheTravigator, its founders, contributors, and
partners shall not be held liable for any loss,

claim, or damage arising from the use of, or

reliance on, any information published in this
magazine or associated platforms (website,

newsletter, Youlube channel)

CHANGES TO CONTENT

We reserve the right to update, modify, or
remove any content without prior notice

CONTACT FOR LEGAL CONCERNS

legal@thetravigator.com
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