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EDITOR'S PERSPECTIVE

Medical Tourism:

Connecting Patients

with Global Healthcare

AN

When Healing Meets Hospitality,
and Storytelling Becomes a Lifeline

When Adebayo noticed his health worsening, options back home
were limited and the road ahead felt uncertain. One evening,
while searching online, he found a heartfelt article on TheTravigator
about advanced cardiac care in India.

That story opened a door.

Today, Adebayo is recovering in Chennai—surrounded not just
by world-class medical expertise, but by warmth, respect, and
compassion that embraced his entire family. For him, it wasn’t
just treatment. It was hope, delivered with hospitality.

Hope, Healing, Hospitality

Medical tourism is more than cross-border treatment—
it is hope-driven travel. Patients seek not just clinical
excellence, but empathy, dignity, and care that extends
to the entire family. In places like Chennai, India’s

healthcare is delivered with a deeply human touch
that heals beyond the hospital.

Why Travel Media Matters

Decisions about health are among life's most critical.
Reliable, well-researched storytelling helps patients
cut through complexity, compare options, and take
the first confident step. At TheTravigator, we simplify
the journey—connecting patients with verified
information and trusted partners.
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Rising awareness, advanced technology, and cost-effective
care are driving a steady rise in global healthcare travel.
India continues to emerge as a trusted destination—
offering internationally accredited hospitals, experienced
specialists, and holistic recovery experiences that

patients remember for a lifetime.

The Future of Medical Travel

The future is patient-centric, connected, and compassionate.
From digital pre-consultations to seamless care journeys
and post-treatment support, the ecosystem will continue
to evolve. And at the heart of it all will remain the

perfect synergy of healing and hospitality.

Across borders, cultures, and languages—
compassion speaks the same.

Healing brings us here. Hospitality keeps us human. .
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'~ Floating Cities
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~ Journeys of
- Discovery

Cruise tourism has evolved into an
experience-led form of travel—where
the journey itself becomes the destination.

«4~"\ 1. FROM UTILITY
TO IMAGINATION

From transport to transformed.
Cruises today are self-contained
worlds—crafted for wonder, designed
for comfort, and engineered for
unforgettable experiences.

"¢\ 2. THE FLOATING
@k ) CITY AS STAGE

Every deck, lounge and dining room
is part of a larger narrative. Curated
entertainment and intuitive service
turn moments at $ea into memaories
that spark joy and connection.

"4\ 3. PORTS AS
s STORY CHAPTERS

Destinations are not just stops;
they are chapters in the journay.
Each port invites discovery, turning
every arrival into a deeper
connection and a lasting memory.

~ -\ 4.EMOTION AS THE
.\’ ) ECONOMIC ENGINE

What guests remember most

is how it made them feel.

In the cruise industry, emotions,
memories and meaning are the
true currency of value.
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Dream Travel Company

EMBARK ON A ROYAL JOURNEY.

" PALACE ON WHEELS.
BY DTRAVCO.

<
LUXURIOUS FINE DINING GUIDED WORLD-CLASS
CABINS WITH SERVING AUTHENTIC SIGHTSEEING HOSPITALITY
HERITAGE RAJASTHANI & TOURS AT EACH & ONBOARD
DECOR INTERNATIONAL DESTINATION SERVICES
CUISINE
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FOR THIS SEASON (SEPTEMBER & OCTOBER 2026) AND : ﬁ‘i

) APRIL 2027, WE ARE RUNNING OQUR COMPANION FARE OFFER: ;“

WHEN TWO GUESTS TRAVEL TOGETHER IN DOUBLE OCCUPANCY, & :

5y THE SECOND TRAVELER ENJOYS A 50% DISCOUNT ON THE FARE. '373\.“_‘;-‘3
:S@u Wor 1)

DTRAVCO.
ADDRESS: A-22, PREHLAD MARKET, DESHBANDHU GUPTA ROAD,
KAROL BAGH, NEW DELHI - 110005, INDIA.
EMAIL: SUDHIRTULI@DTRAVCO.COM.
WEBSITE: WWW.DTRAVCO.COM. MOBILE: +91 98116 33501.
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Routes, saf etg | eseramans.
movement |

Capital traffic.
A new air gateway.

h

KINNAUR KAILASH
Yatra resumes

with enhanced safety protocols

After weeks of uncertainty, the pilgrimage commenced on 30 July.
Authorities cleared the Tangling—Meling Khata—Cave route after

a safety assessment flagged active glaciers, unstable boulders and
landslide-prone stretches.

WHY THE DELAY

Glaciers - unstable boulders
Landslide-prone stretches

Participation is capped at 375 pilgrims daily, with a compulsory
medical fitness certificate for the demanding 17,000-foot trek.

17,000 FT

HIGH-ALTITUDE TREK DAILY PILGRIM CAP

L f—
—— v

e DELHI TRAFFIC ADVISORY

KANWAR YATRA 2026
disrupts major routes

across the capital

Delhi Traffic Police issued an advisory covering route diversions
and heavy-vehicle restrictions as lakhs of devotees travel through
the capital until 11 August.

Key restrictions affect GT Road from Apsara Border to Yamuna Bridge
and close the Delhi-Dehradun Expressway to Kanwar vehicles.

READ MORE —>

e ANDHRA PRADESH AVIATION MILESTONE

BHOGAPURAM

OPETLS anew eastern gateway
for Andhra Pradesh

Prime Minister Narendra Modi inaugurated the Alluri Sitarama Raju
International Airport at Bhogapuram on 1 August, marking a major
connectivity milestone for the state.

Built under the PPP model across more than 2,200 acres, the greenfield
airport is designed for 6 million annual passengers in phase one, with
future capacity planned at 40 million.

BHOGAPURAM - ANDHRA PRADESH

Its 3,800-metre Code-E runway supports wide-body aircraft. Commercial
BV G £ el operations are expected from 17 August.

¥50640 CR 6 MILLION 3o800 M Al - BIOMETRICS - AUTOMATED BAGGAGE - APOC
PROJECT COST PHASE-ONE CAPACITY CODE-E RUNWAY READ MORE —>
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Upcoming
Travel & Tourism Events

o Ahmedabad, India

TTF Ahmedabad

o Varanasi, India

S il FHRAI 56th
AUG 2026 — Annual Convention

-

Q@ Mumbai, India

ITB India

Q@ Yashobhoomi, IICC,
New Delhi, India

2 CONNECT + COLLABORATE « GROW .

- e info@TheTravigator.com
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X (Twitter) —
How Conversations
Can Become Customers

A THETRAVIGATOR.COM SOCIAL INITIATIVE
TO EMPOWER THE TRAVEL COMMUNITY

THE STORY OF RAVI: WHY X MATTERS FOR
A TRAVEL AGENT WHO FOUND HIS VOICE TRAVEL BUSINESSES

X is where travellers ask, share, and get real-time
answers. For travel businesses, it offers:

Ravi, a travel agent from Jaipur, struggled for years
to get noticed despite his authentic Rajasthan :
experiences. One afternoon, he saw a tourist
searching for “Jaipur offbeat places” on X.
That moment changed everything.

He realised travellers were having real
conversations on X every single day.
Ravi decided to join the conversation—
and his business took off.

/®“ REAL-TIME ENGAGEMENT
'\_ / Respond to customer queries instantly

/1) BRAND AWARENESS
'\__ / Stay top-of-mind with regular, helpful content

("o DRIVE TRAFFIC
\Y / Share links to your website or blog

/" .=\ MARKET INSIGHTS
\lll) See what travellers are asking or excited about

./‘\ CUSTOMER FEEDBACK
\/ Monitor what people say about you

-’/:}'\1 TREND AWARENESS
'\_ _/  Spot new destinations before they go viral

69 (y of consumers anticipate using social
() media to plan travel in the next year.*

* Sprout Social Pulse Survey O3 2025

SETTING UP YOUR X PROFILE: YOUR DIGITAL STOREFRONT

Here's how Ravi transformed his profile into a powerful business asset.

SWITCH TO A BUSINESS OR o CHOOSE YOUR o THE COVER PHOTO (HEADER)
PROFESSIONAL ACCOUNT PROFILE PHOTO Use a stunning, location-relevant
Keep your account public and Use a clear logo or a warm, image that instantly communicates
set it up as a business profile approachable photo. your expertise.
to unlock analytics and Travel is personal—people
professional features. connect with real people.
Settings 7 ) i
Your account » / . o \
Monetication ] | -;l‘li i i- I|
Pramium > | RAVI TOURS

(T —>] Kmuu.uwmm/
YOUR BIO—MAKE EVERY ADD YOUR LOCATION o PIN A TWEET
CHARACTER COUNT & WEBSITE Pin a tweet that tells visitors who you are,
Be clear, specific and add a Add your location and website link. what you do and how you can help.
call to action. These build trust and drive traffic.

& Pinned

Ravi Tours Jaipur &

@RaviToursJaipur Ravi Tours Jaipur < Ren .Iaipl_xr' Y
J . @RaviToursJalpur Welcome to Jaipur! | help travellers

% Jaipur travel expert | Heritage walks, discover the real Rajasthan—not just

desert safaris & authentic Rajasthan @ Jaipur, Rajasthan (@ ravitours.com the tourist spots. From stepwells to
experiences | DM for custom itineraries - | ) desert camps, every itinerary is

8+ years in hospitality Joined March 2017 o e,

® Jaipur, Rajasthan ¢? ravitours.com DM me to start planning your trip! &=
245 Following 1,842 Followers
[ Joined March 2017

- 9 info@TheTravigator.com
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FINDING TRAVEL
CONVERSATIONS:

Where the Customers
Are Hiding

Ravi realised tourists were already talking about
Jaipur on X. He just needed to find them,
join the conversation, and help.

FOLLOWING HASHTAGS

Monitor hashtags to discover trending

USING LISTS

Organise the accounts you follow

conversations and stay relevant. with X Lists.

#Jaipur o )
# P Il Local Tourism Boards
# #RajasthanTourism

.

# #incredibleindia &\ Travel Influencers

#Ti lindi .
# o d‘b Competitors
# #HeritageTravel
#  #DesertSafari F_= Hotels & Homestays

THE FIRST CONVERSATION

SEARCH IS YOUR BEST FRIEND

Start your day by searching what travellers are
asking about your destination.

Q, “visiting Jaipur”

Q

je) gef flel e

Help first, sell second. Trust comes first; bookings follow.

“Rajasthan travel"

“Jaipur hotel recs”

“heritage walk Jaipur”

near:Jaipur

within:50km

WRITING ENGAGING POSTS THAT STOP THE SCROLL

Create content that informs, inspires, and starts conversations.

o TRAVEL TIPS &
INSIDER KNOWLEDGE

“Most tourists miss the
stepwell at Amber Fort.

It's 200m from the main
entrance, and the acoustics
there are incredible.

Here's how to find it..."

Most tourists miss
the stepwell at Amber
Fort. It's 200m from
the main entrance,
and the acoustics
there are incredible.
Here's how to find it...

o LIVE TRAVEL
UPDATES

“Just finished a morning
heritage walk with a
family from the UK.

They loved the blue
pottery workshop.

Slots open this weekend!”

B

Just finished a morning
heritage walk with a
family from the UK.
They loved the blue
pottery workshop.
If you're in Jaipur next
week, | still have slots
) open for Friday and
Saturday.

i

Ravi Tours Jaipur
@RaviToursJaipur

Ravi Tours Jaipur
@RaviToursJaipur

axn

O 218 i Qs

HASHTAGS:
THE GOLDILOCKS RULE

Use 1 to 3 relevant hashtags.

THE POWER OF THREADS

Threads get more visibility and saves.

#Jaipur W 5 hidden spots in Jaipur that most

tourists miss (and why you should
visit them)...

O sz

Show this thread

#HeritageTravel

#RajasthanWinters Qs Qez 5

1147

Ravi Tours Jaipur @RoviToursJaipur - May 2

Ravi Tours Jaipur
@RaviToursJaipur

The lake palace at sunset.
No filter. No crowds.
This Is what Rajasthan
looks like at golden hour.

#Jaipur #Rajasthan

©

o VISUAL CONTENT
(PHOTOS & VIDEOS)

“The lake palace at sunset.
No filter. No crowds.

This is what Rajasthan
looks like at golden hour.”

i

X Q. vistting Jaipur 4
(@ Home Top Latest Peaple Medla Lists
Q Exploro Sarah Hughes @SarahTravels23 - 2h
o Two days in Jaipur—what should we
O otoitiong MOT misa? Not interested im the usual
S Moss tourist traps.
& o Qs ur O az i 12
10!
[ Eookmorks 9 Ravi Tours Jalpur @RaviTours Joipur - 2h
Skip the overpriced "heritage’ restaurants
Lists near Hawa Mahal. Instead, take a morning
waolk through Bapu Bozaar before the crowds
a Profil arrive. The streat food there—especially
the kachoris—is the real Jaipur experience.
® More If you want, | can sharo my favourite spots

o ENGAGING

QUESTIONS

“What's the one place on
your Rajasthan bucket list?"

Ravi Tours Jaipur
. @RaviToursJaipur

What's the one place
on your Rajasthan
bucket list?

BEING A REAL PERSON:

AUTHENTICITY BUILDS TRUST

People book with people they know and trust.

\ Use your real name
' and face

Share behind-the-scenes
content

Acknowledge mistakes
and how you fixed them

for a heritage walk. Been running them
for 8 years. &

Q2 L1 [vE-13

o PARTNERSHIPS &

ih 3.2

COLLABORATIONS
“Partnering with @JaipurEats

this weekend to curate a
food walk through the
old city. DM to join!"

Ravi Tours Jaipur
@RaviToursJaipur

Partnering with
@JaipurEats this
weekend to curate
a food walk through
the old city. DM if
you'd like to join!

# Jaipur #FoodWalk

| Give free advice
' generously

Build genuine relationships
/" with your audience

)" Show the good, bad,

and real moments

e info@TheTravigator.com
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Building Relationships
with Tourism Boards
and Creators

Ravi discovered that connections on X can open
doors to visibility, partnerships and growth.

-:s;-;:(g-

FELLOW CREATORS & LOCAL INFLUENCERS

Engage, collaborate and grow together.

W R aa

p.

Travel Food Hotel Local
Photographers Bloggers Owners Influencers
Share their stunning = Collaborate on food Tag them in posts Partner with micro-
shots (with credit) walks and curate about their properties influencers who

and build goodwill. unique experiences, to expand reach. align with your brand.

-

@ Ravi Tours Jaipur & @RaviToursJaipur - 4d

4 A beautiful evening with @JaipurHeritageWalks exploring the

old city’'s hidden lanes and stories. Heritage is best experienced

[ together! W &Jaipur #HeritageTravel

8

Q 91

FREE TOOLS TO GET STARTED

Powerful tools that cost you nothing.

,’ CONTENT CREATION SCHEDULING

O Ja Create graphics, g Buffer Schedule uP to 10
covers & quote cards posts at a time
L F tock phot . Basic scheduling
it Unsplash  Free stack photos T{ Hootsuite

& analytics

Your Smartphone Schedule directly

from X

X

. Scheduler

Capture authentic
travel moments

;g';.( Jolpur Horiogo Valks

=L @uaipurHeritogeWotis
Thank you Ravi! Loved
showing the city through
your eyes. &

JaipurEats
@JaipurEats

Let's plan our next
food walk soon! |@]
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TOURISM BOARDS

Ravi followed tourism boards, engaged with their content and
shared the beauty of Rajasthan. The results?

VISIBILITY

Tourism boards often
retweet high-quality
user content, exposing
you to their large
follower base.

PARTNERSHIPS
Ravi got invited to

a tourism board
event and connected
with hoteliers and
tour operators.

a8 >

I Y
Rajasthan Tourism &
@my_rajasthan

Rajasthan Tourism &
©@my_rajasthan - 1d =
Beautiful capture! Thank you for

showcasing the essence of Jaipur. 7

The pink city never stops enchanting!
Share your Jaipur moments with us.
#Rajasthan #Incrediblelndia

m Ravi Tours Jaipur @RaviToursJaipur - 1d

Sunrise magic at Panna Meena Ka Kund.
Jaipur's hidden gem. #Jaipur #Rajasthan

- e

QO 256 TR -

ihi 18K &y 3

HOW TO AVOID COMMON MISTAKES

X Learn from Ravi's experience and build your brand the right way.
n BEING TOO “SALESY”

Constantly promoting offers repels people.
Instead: Provide value first, then sell.

NOT RESPONDING TO COMMENTS & DMs
73% of people choose competitors
who respond faster.®

X
R

USING POOR QUALITY IMAGES
Blurry photos get ignored. Quality builds credibility. x

X

BEING INCONSISTENT
Consistency beats frequency.
Show up regularly.

IGNORING NEGATIVE FEEDBACK

Respond professionally. It builds more
trust than any praise.

v

j@a

°Sprout Social Index™ 2025

@ MONITORING

-I| ANALYTICS ¥
-§)- QUICK TIP

X Analytics Google Alerts i
X Track impressions, Gogle Track conversations
engagements & beyond X Help travellers today.
follower growth Be visible tomorrow.
X Lists Build trust forever.

Track link clicks
and performance

Organize & monitor
competitors, boards
and influencers

iy

()
AN
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THE 30-DAY ACTION PLAN

Ravi followed this roadmap to build his X presence from zero

to 1,000 engaged followers in just four weeks.

DAY
Day 1

Day 2
Day 3
Day 4
Day 5
Day 6

Day 7

WEEK 1: FOUNDATION

TASK

Set up your business profile with professional photo,

bio, header, and pinned post

Search X for travel conversations about your city/region.
Identify 10-15 active accounts to follow

Follow tourism boards, industry leaders,

and local competitors in your niche

Create 5 lists: (1) Tourism Boards, (2) Hotels/Accommodation,
(3) Influencers/Creators, (4) Competitors, (5) Potential Partners
Write and schedule 3 posts for the coming week:

one tip, one visual, one question

Reply to 5 travel-related questions in public tweets.

Don't sell—just help

Review your profile. Does it clearly communicate
what you do? Ask a friend to check.

&R WEEK 2: ENGAGEMENT

DAY
Day 8

Day 9

Day 10
Day 1
Day 12
Day 13

Day 14

TASK

Share a personal behind-the-scenes post (photo of your
office, morning routine, or team)

Post a travel tip that would be genuinely useful to a visitor
Reply to at least 10 tweets asking for travel advice in your area
Share a photo from a recent tour with a short story

Start a thread—3 to 5 tweets on a travel topic you know well

Tag a local business or influencer in a post (and share
somathing you admire about them)

Review your week's analytics. Which post got
the most engagement? Why?

# WEEK 3: CONTENT

DAY

Day 16
Day 16
Day 17
Day 18

Day 19

Day 20
Day 21

TASK

Post a poll or question to engage your audience
Share a client testimonial or thank you message
Create and share a quick video tip (16-30 seconds)

Write a post about a hidden gem in your city
that most tourists miss

Share industry news ar a travel trend
raelevant to your niche

Post a “Did you know?" about your destination

Engage with every comment and reply
you've received over the past week

4l WEEK 4: GROWTH

DAY
Day 22
Day 23

Day 24
Day 256
Day 26

Day 27

Day 28
Day 29
Day 30

TASK
Share a curated list: “5 things to do in [city] this month"

Collaborate—tag a fellow travel business
and cross-promote

Post a seasonal travel update (weather, crowds, events)
Share a customar success stary with a photo

Reply to every new follower with a thank you
message (quick, personal)

Review your analytics: follower growth, engagement rate,
top post performance

Plan the next month’s content calendar based on what worked
Publish your best-performing type of cantent again
Celebrate! You've built a professional X presence

Y THE PAYOFF: WHERE RAVI IS NOW

2,500+ engaged followers on X

3-5 enquirtes per week from the platform

12 local hotels & 5 homestays partnered

Featured by Rajasthan Tourism
on their officlal X page

Recommended in WhatsApp groups,

travel forums & TripAdvisor

“ “I've been following your
advice for months now.
When my husband and T
decided to visit Rajasthan,
you were the first person
I thought of. Can you help
us plan our itinerary?”

- Traveller from Germany

Respect earned. Trust built. Bockings followed.
Help first. Sell later. That's the Ravi way.

THE CHECKLIST:

YOUR X PROFILE HEALTH CHECK

2

WHAT'S NEXT?

In the next article, Ravi explores INSTAGRAM—
the visual-first platform where inspiring
content turns into enquiries.

AEAA

where the inspiration happens

Creating an Instagram feed that sells
Stories, Reels & the art of visual storytelling
The power of user-generated content

Instagram’s travel community:

PROFILE BASICS

[ Business profile set to public

[0 Professional photo (logo or your face)

[0 Header image uploaded (1500x500 pixels)
[J Bio completed (160 characters or less)

[J Location added

[0 Website link included

[J A pinned tweet visible on your profile

CONTENT SETUP

[ You've saved 5-10 hashtags relevant to your niche
[J You've created Twitter lists to follow key accounts

[ You've followed at least 20 relevant accounts
(tourism boards, influencers, partners, hotels)

[J You've checked your image sizes: 1600x900
for photo posts, 16:9 aspect ratio preferred

STRATEGY

[J You know your “content pillars™ (what 3-4 types
of posts will you regularly share?)
You have a realistic posting schedule
(aim: 3-5 quality posts per week)

O

[J You've identified 5 local businesses or
influencers to engage with

0O

You've set up basic analytics tracking
(using X Analytics or a free tool)

ENGAGEMENT PLAN

[J You plan to reply to all comments and DMs
within 24 hours
You've identified 3 hashtags to monitor daily

O

O You've set a goal: first milestone
(e.g., 100 followers, 5 enquiries)

O

You've scheduled your first week of
content in advance

THE FINAL CHALLENGE:
YOUR FIRST CONVERSATION

STEP 1
Go to X's search bar and type one of these:

"visiting [your city]” + "need help [your city]"
"[your city] trip” » "recommendations [your city]"

STEP 2
Find a tweet where someone is
asking for travel advice.

STEP 3
Reply with something genuinely helpful.

Don't sall—just help.

STEP 4

See what happens.

A conversation today could become
a booking tomorrow.
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info@TheTravigator.com
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nan (il The information published in TheTravigater newsletter is intended for informational purposes only and is based on
BT publicly available sources, industry announcements, press releases and editorial research available at the time
of publication. While every effort is made to ensure accuracy, readers are advised to independently verify
time-sensitive information before making any travel, business or investment decisions. Opinions expressed in
contributed articles are those of the respective authors and do not necessarily reflect the views of TheTravigator.
All trademarks, loges and images remain the property of their respective owners.
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VISIT OUR WEBSITE

@ www.TheTravigator.com i

Your one-stop destination for the latest B2B travel news,
destination features, industry insights, interviews,
events, reports and exclusive stories from around the world.
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-+ LET’S COLLABORATE
FOR GREATER IMPACT!

thetravigator.com is a B2B Travel Media Platform
connecting the global travel trade through
news, insights, interviews and industry initiatives.
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COLLABORATE WITH US thetravigatoran

Amplify Your Brand. Tell Your Story. WEEKLY NEWSLETTER
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We offer meaningful opportunities to
showcase your brand to a targeted B2B audience.

Top Stories This Week

Qatar Tourism
Targets 6 Million
Visitors in 2024
Foacusing on Asia
and Europe

Feature Stories & Interviews
Be featured in our interviews, articles
and success stories.

New Air Routes
Boost Conno ctivity

o

_ and much morg.. =

Expedia Group Unveils New
Al Trip Matching Tool

Enhancing traveler experiences

with smarter recommendations.

professionals every week.

@ YouTube Channel
Gain visibility through
interviews, discussions &
industry insights.

Weekly E-Newsletter
Reach 1000+ travel trade

thetravigato
- - r-C
Online Magazine i s
b o A 1
Advertise in our digital | G'fggfﬁifﬁﬁ
magazine read by industry TRADE

decision makers.
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