ISSUE NO.

1503

e
-

= S

25 AUGUST 2026

Global Sourcing
Floor -

A DETAILED WALKTHROUGH

From world-class structures to
premium décor and hospitality
essentials - Aakar 2026
brought the world's best

to Indian buyers.
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Tied by Love.

VA

_ Connected by Journs.*

How family, festivals and togetherness are

rewriting the opportunity for India’s travel trade
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FROM GOING HOME
TO GOING AWAY
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The journey to be
together is becoming
part of the celebration.
For the travel industry,
Raksha Bandhan is
evolving into a powerful
family travel moment.
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—# WHY RAKSHA BANDHAN IS A TRAVEL OPPORTUNITY

(G READ MORE)

FAMILIES,
CHANGING
TRAVEL

Siblings across
cities and countries
are meeating in
new destinations
to celebrate.

28 August 2026
(Friday) creates
a long weekend
ideal for short
getaways.

DESTINATIONS THAT
BRING FAMILIES TOGETHER

SHORT-HAUL INDIA

Jaipur » Udaipur = Kerala » Goa
Rishikesh « Kashmir = Mortheast
Mathura-Vrindavan « Jaisalmer
Heritage, weliness, adventure,
spirituaiity - somathing for

EVary age.

INTERNATIOMAL FAVORITES

Dubai + Singapore = Thailand

Malaysia « Sri Lanka + Maldives »
Europe - Australia - Morth America =53
Perfect for siblings & families =
across borders to reconnact

somewhere in between,

® X >

OVER ROUTINE

Families seek
meaningful,
experience-led
holidays, not just
return tickets.

Grandparents, parents,

siblings, kids -
different needs,
one journey,
shared memories.

INTERNATIONAL
POTENTIAL

From short=haul
reunions to global
meet-ups, every
destination fits
the story.

EMOTIONS DRIVE
DECISIONS

It's not about
discounts,
it's about

togetherness

that travels.
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Tourism Malaysia

DOUBLES DOWN

on India with Three-City
B2B Sales Mission

Tourism Malaysia has concluded its Sales Mission
Series 2, covering Chennai, Mumbai and New Delhi
from 12-20 August.
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The mission brought 47 Malaysian tourism partners—
including tour operators, hotels and airlines—face-
to-face with Indian travel trade.

This is arguably the most important
India—Southeast Asia story of the day.

(G READ MORE)

1.5 MILLION+ 190+ STRONGER TOGETHER
INDIAN VISITORS \  DIRECT FLIGHTS
IN 2025 | WEEKLY Face-to-face meetings.
g ] 3 Stronger partnerships.
Flacing India among Malaysia's . More than 37,000 weekly Sustained growth.
top five international source seats between India and r
markets. Malaysia. A

BUILDING A SUSTAINED MARKET FOR 2026 & BEYOND DIVERSIFYING. EXPANDING. EMERGING.

Malaysia is turning India into a sustained volume-and-value Malaysia continues to diversify beyond traditional hotspots
market through deeper product segmentation, stronger {_95:- D and unlock new opportunities for the Indian travel trade.
partnerships and focused B2B campaigns.
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CRAFTING

JOURNEYS

— THAT STAY — 'tm' iy

f [ ; THAT INSPIRE o~

From iconic landmarks to I;"' CRAF"NG
hidden gems, we craft ’.' ;' EXTRAORDINARY

extfaordiﬁaryexperiences L JOURNEYS

d d just f -
esigned just for you WURLDWIDE

OUR SIGNATURE SERVICES

PERSONALIZED HOLIDAYS YOUR CONCIERGE g ES[:APES

Tailor-made itineraries Dedicated support at

e fo T S on AT Ty “THAT HEAL

\  FLIGHTS & HOTELS GLOBAL EXPERIENCES  [RSSSRSS/ : S, . 5 N
| Best options. Best prices. 54+ countries. N o ] ; T ; e
Seamless bookings. Countless memories.

SPECIAL INTEREST TOURS : END-TO-END SUPPORT
Adventure, culture, food, We're with you,
wildlife & more. all the way.

54+ 1000+  HAPPY

COUNTRIS :  CURATED  TRAVELERS
i ' EIPERIENCES

WE DESIGN JOURNEYS FU'R ;
cQp @) ; cO? | ' e b

4P - ik : e
COUPLES ? FAMILIES ; SOLO TRAVELERS : GROUPS i CORPORATES

@ www.dtravco.com | sales@dtravcocom | &, +919811633501 | @ New Delhi, India
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THE GREAT GAME:
i DUBAI AND INDONESIA

‘!E - MAKE THEIR MOVES FOR THE INDIAN TRAVELLER —
X *—
TWO POWERHOUSES. STRATEGIC MOVES. NEW DESTINATIONS. QUALITY OVER
@ OMNE MARKET. ‘# STRONGER TIES. d NEW EXPERIEMCES. ;il/i QUANTITY. '
India is the focus. Partnerships for tomorrow. Beyond the ordinary. Value that lasts.

(GBReRD Mo@__ il —y

DUBAI L P INDONESIA

DESTINATION INDIA ROADSHOW . - = JAKARTA SALES MISSION

P @ @ | e e ® 0

x,

LUXURY MICE & BUSINESS ~ SEAMLESS ACCESS, J F @ s 4 -_ BEYOND BALI WEDDING, LUXURY NEW CITIES,
& LIFESTYLE OPPORTUNITIES STRONGER TIES . s = of EXPERIENCES & WELLNESS NEW OPPORTUNITIES

—

31 AUGUST ONWARDS = . - ... [ AHMEDABAD & HYDERABAD
MUMBAI + DELHI - BENGALURU - S~y [ MisSION cOMPLETED IN 2026

BUSINESS + LEISURE TRAVEL AND MICE

India’s Leading Show on
Business, Leisure Travel & MICE

BLTM (Business + Leisure Travel and MICE) is
India's premier travel mart that brings together
global buyers and travel professionals to create
business opportunities and build lasting partnerships.

5.

2 - 4 SEPTEMBER 2026

0 YASHOBHOOMI (1ICC),
DWARKA, NEW DELHI, INDIA

BLTM.co.in

) info@TheTravigator.com
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UPCOMING ~
VENTS 4

CONNECT. COLLABORATE. GROW. ~aijg
B . 2

Three global platforms. One industry vision.
Meet, network and discover new opportunities
with the world of travel and hospitality.

TRADE SHOW ‘

ot

KERALA TRAVEL MART

India’s Leading Travel Growing Global Business The World’s Most Influential
Trade Show for Kerala Tourism Media, Entertainment &
hiE : i Technology Show
ITB India is the premier B2B travel trade Kerala Travel Mart (KTM) is South Asia’s gy

show connecting the Indian travel market

ith sletial indist faasTanal largest international travel mart, bringing IBC brings the global media, entertainment
‘;'sc e dw ':m:sfzona: hi together global buyers and travel and technology community together to
iscover new products, build partnerships professionals to explore the best of | | innovate, connect and shape the future
and shape the future of travel. F s :
Kerala and build lasting partnerships. of content everywhere,
1 — 3 SEPTEMBER 2026 @ 24 — 27 SEPTEMBER 2026 ) 11 — 14 SEPTEMBER 2026
JIO WORLD CONVENTION CENTRE 0 SAGARA—SAMUDRIKA CONVENTION CENTRE 0 RAI AMSTERDAM
MUMBAI, INDIA WILLINGDON ISLAND, KOCHI, INDIA AMSTERDAM, THE NETHERLANDS
\ www.itb-india.com ‘ www.keralatravelmart.org www.ibc.org
L% LS

. 6& Great events don't just bring people together, :
N they create the future of our industry. 44 ¥ gs& ?tm/ m&/

&8 1 STAY CONNECTED
! .flt ‘ a4 P:4I.

MEET BUILD CREATE @ ®
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INDUSTRY I=

Key updates
from across the
travel, tourism,
aviation and
hospitality
landscape.

Ladakh moves closer to GMR plans almost
new commercial air US$2 billion in airport ITCSHOT'!S i;ids: g‘ -key
gateways expansion toril in North Goa

(EBReAd Mo@

(GBREAD MORE) ’ (B ReAD Mo@

India expects a stronger Nepal uses PATA Travel Air India cuts Delhi cargo
inbound tourism season Mart to push beyond trans-shipment time to
from October the Everest narrative just 5-8 hours

(READ Mo@ | ’ READ Mo@ ’ READ Mo@ *
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"~ FOLLOW THE TRAVIGATUR

%W ump% te BZ2B Travel ﬁaid&gww-

SCAN THE QR CODES & STAY CONNECTED WITH US ON SOCIAL MEDIA!

©)

INSTAGRAM

i

PINTEREST LINKEDIN

WHY FOLLOW THE TRAVIGATOR?

a=| £ m g X -
= i) @ =

DAILY TOURISM HOSPITALITY EXCLUSIVE AVIATION TRAVEL
TRAVEL NEWS BOARDS UPDATES INTERVIEWS & MICE VIDEOQS

VISIT OUR WEBSITE

www.TheTravigator.com ) S

Your one-stop destination for the latest B2B travel news,
destination features, industry insights, interviews,
events, reports and exclusive stories from around the world.

3 g EADER DISCLAIMER

The information published in TheTravigater newsletter is intended for informational purposes only and is based on
publicly available sources, industry anncuncements, préss releases and editorial research available at the time
of publication. While every effort is made to ensure accuracy, readers are advised to independently werify
time-sensitive information before making any travel, business or investment decisions. Opinions expressed in
contributed articles are those of the respective authers and do not necessarily reflect the views of TheTravigator,
All trademarks, logos and images remain the property of their respective owners,

e info@TheTravigator.com
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Your Industry,
Your Voice -

Join TheTravigator
Insider Network

@ You don't just read the news; you live it. Your insights on
the latest B2B travel tech, Al integration, or route changes
shape how our industry evolves. We know you have the
expertise that others need to read about.

) A

As we transition from a media outlet to a dynamic industry
community, we are inviting you to move from the audience
to the panel. We want to feature your perspective, because
the most valuable industry intelligence comes from
professionals like you.

__Here's how you can get involved:

Share Your Expertise: Have a hot take on the latest VC
funding in travel tech? An on-the-ground look at how new
air gateways affect your itinerary design? We want to
interview you for an upcoming feature.

Shape Our Coverage: Tell us the topics that keep you
up at night. What are the operational challenges no cne
is talking about? Your questions will guide our future
deep-dives.

Connect with Peers: Your feedback and comments will
help us build a dedicated community section in future
newsletters, turning your weekly email into a pulse-check
on what your peers are thinking.

7"% ow To respond: ‘I ?&aﬁ [MW »

g Qoal, People-
Reply to this email or contact our editorial desk at \A / . ao’é‘
‘t INFO@THETRAVIGATOR.COM \ 2 57 [mfﬂ _

to propose a topic for an interview, request to be featured
in our “Industry Pulse” section, or share your feedback on

| TheTravigator.com.
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THE ULTIMATE &

ESCAPE

In the upcoming issue of our magazine!
Explore rejuvenating wellness resorts,
serene slowcation hideaways in hidden

gems, and lush tea garden stays. Plus,
get expert insights on top OTAs and
self-drive car rentals for your next
road trip. Don’t miss this

essential travel guide! .

WELLNESS CENTRES & RESORTS:

Find top spaces to heal
your body and mind.

HIDDEN SLOWCATION SPOTS:

Uncover quiet resorts in
calm, secret places.

NATURE STAYS:

Sleep close to nature at
spice farms and tea gardens.

SMART BOOKING:

Learn how to use OTAs to
plan your trips best.

SELF-DRIVE TRAVEL:

Pick the best car rental and
road trip operators.

f @ X > m - e info@TheTravigator.com
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