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% | Tourism Leaders Forge Unitied
| Vision at FAITH Conclave Press Briefing

Day 1 briefing sharpens the roadmap for India’s tourism economy

At FAITH Conclave 2026’s Day 1 press briefing, industry leaders outlined
a united agenda for tourism-led growth, stronger policy advocacy and

Nii Vol P A S IS R B © reno more
sustainable development. The session highlighted tourism’s economic

potential, cross-sector collaboration and the need to turn industry

recommendations into regular government engagement and actionable outcomes.
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Discover India Beyond the Ordinary
Inbound Tours. Experiential Journeys. Curated by DTRAVCO.

India, beautifully experienced. From royal palaces and timeless heritage to wildlife
adventures, spiritual retreats, colorful bazaars, and immersive local encounters,
DTRAVCO creates tailor-made inbound journeys across India for travelers who seek
meaning, comfort, and wonder. Every journey is designed with care to reveal India’s
culture, landscapes, history, and hidden gems in a seamless, premium way.

Private. Personal. Authentic.

DTRAVCO, A-22, Prehlad Market, Deshbandhu Gupta Road, Karol Bagh, New Delhl - 110005, India.
Email: sudhirtuli@dtravco.com. Website: www.dtravco.com.
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B2B TRAVEL INTELLIGENCE
WTTC KEYNOTE

\ KEYNOTE HIGHLIGHT

‘WTTC President’s Vision for India

‘“You Have Everything. What You Need Is a Joint Plan’

\ At FAITH Conclave 2026, WTTC President & CEQO Gloria Guevara said India has every tourism
advantage but needs a stronger government—private sector plan. She highlighted growth to the

world’s fourth-largest tourism economy by 2036, while urging easier visas, better connectivity

and greater international spending capture.
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India’s Hospitality Industry
Benefits From Reverse Talent Migration

Returning professionals and rising domestic demand
are reshaping the sector’s next growth phase

India’s hospitality sector is entering a defining moment. -, . , i — N\ e I
- AT LU
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A wave of talented professionals is returning from

overseas markets even as robust domestic demand and
a rapidly expanding hotel landscape create abundant
opportunities. Together, these forces are positioning

India for its next phase of sustainable growth.

3) GROWTH BY

1) GEOPOLITICAL UNCERTAINTY ﬁ 2) INDIA'S EXPANDING
HiE THE NUMBERS

©) ACCELERATES RETURN HOSPITALITY LANDSCAPE

WTTC projects India's travel and tourism

Skilled hospitality professionals are increasingly Growth in hotels, aviation, cruise tourism,

returning from West Asia—especially the UAE destination weddings, MICE tourism and sector to grow 8.5% in 2026 versus

and Oman—anda regjonal unrest, lower tourism experiential travel is driving strong demand GDP growth of 6.4%. )
activity, hotel shutdowns for refurbishments, for experienced talent across functions.

Contribution of $286.1 billion

pay cuts and unpaid leave. Radisson Hotel to the economy.

Group has seen more applications across food

Support for 48.1 million jobs
across the country.

and beverage, culinary, front office, housekeeping,
finance, engineering and senior leadership roles.

4) DOMESTIC TOURISM
DRIVES MOMENTUM
W Domestic spending has risen nearly 37%

since 2019 to 217.7 trillion ($202.5 billion).

W Domestic visitors account for about
85-86% of tourism spending.

By 2036, the sector is projected to
reach $527 billion and become the
world's fourth-largest travel and
tourism economy.

5) HIRING GETS
MORE STRUCTURED

W TeamLease Services projects Net Employment
Change of 5.1% for HY1 FY2026-27.

W 63% of employers plan workforce expansion.

W Domestic spending is forecast to reach
19 trillion ($217.6 billion) in 2026,
nearly 47% above pre-pandemic levels.

Q Hiring demand is concentrated in sales and
marketing, business continuity and finance.

W Branded hotels may need 100,000 to
150,000 new skilled workers annually
until 2029, especially as growth expands
into Tier Il and Tier lll markets.

R IHCL observes this trend most strongly
among professionals with five to
fifteen years of experience across
operations, sales and marketing,
revenue management and pre-opening
roles.

6) CHALLENGES AND OPPORTUNITY
g

Géria Guevara has said India still has room to improve through
visa reforms, better connectivity and stronger intemational demand.
India currently offers visa-free access to only three countries
compared with 70 for China and 90 for Thailand.

fF@X»0Mm


https://www.facebook.com/people/S-Travigator/pfbid0shdroQ3Hyk8B4i4o2rZ6BUtYtjxTbuhoTAsjK9iiVapTBvduER1p4mM83kgWRc4dl/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://thetravigator.com/indias-hospitality-industry-benefits-from-reverse-talent-migration/
https://thetravigator.com/#subscribe

ot
Dtravco

Dream Travel Company

EMBARK ON A ROYAL JOURNEY.

" PALACE ON WHEELS.
BY DTRAVCO.

<
LUXURIOUS FINE DINING GUIDED WORLD-CLASS
CABINS WITH SERVING AUTHENTIC SIGHTSEEING HOSPITALITY
HERITAGE RAJASTHANI & TOURS AT EACH & ONBOARD
DECOR INTERNATIONAL DESTINATION SERVICES
CUISINE
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FOR THIS SEASON (SEPTEMBER & OCTOBER 2026) AND : ﬁ‘i

) APRIL 2027, WE ARE RUNNING OQUR COMPANION FARE OFFER: ;“

WHEN TWO GUESTS TRAVEL TOGETHER IN DOUBLE OCCUPANCY, & :

5y THE SECOND TRAVELER ENJOYS A 50% DISCOUNT ON THE FARE. '373\.“_‘;-‘3
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DTRAVCO.
ADDRESS: A-22, PREHLAD MARKET, DESHBANDHU GUPTA ROAD,
KAROL BAGH, NEW DELHI - 110005, INDIA.
EMAIL: SUDHIRTULI@DTRAVCO.COM.
WEBSITE: WWW.DTRAVCO.COM. MOBILE: +91 98116 33501.
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John W. Dietrich Joins AirBorneo Begins

Commercial Jet Operations

American Airlines Board

New Cam{pai.gn Encourages

World Cup Visitors to
Return to Am§rica

READ MORE @

@a‘-fl N2 - :
ﬁ = — a . |
Emirates Begins India Rahul Himalian Takes Abu Dhabi Welcomes
Recruitment Drive for Additional Charge as First Passengers from
IRCTC CMD Navi Mumbai Airport
reaD MoRe ()

Aircraft Engineers

Navi Mumbai-Chipi
Flights to Begin from
August 15

READ MORE @

Capsule-Hotel Startup
Raises ¥8 Crore
for Expansion

Global Aircraft Fleet Could
Cross 50,000 by 2045

READ MORE @
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THE OTA TIGHTROPE:

Why Smart Hoteliers Are
Reclaiming Their Margins

OTAs bring reach, but they come at a cost.
Smart hoteliers are managing the balance,
protecting margins, and building direct

relationships that drive long-term profitability.

THE ELEPHANT

m IN THE LOBBY

OTAs aren’t the enemy—they're a utility,
like electricity. Essential, yes. But
building your entire strategy around
paying high commissions? That's

a costly mistake.

Smart hoteliers are learning to uz OTAs
for discovery while building stronger,
more profitable direct channels.

THE NUMBERS THAT
Bl Keer You up AT NIGHT

The OTA channel is a multi-hundred-
billion-dollar behemoth that's projected
to keep growing. Two players dominate—
Booking Holdings and Expedia—while
regional players like MakeMyTrip hold
strong in key markets.

Commissions range from 10% to 30%
depending on leverage. For many
independent hotels, that's closer to
the higher end.

THE INDIAN CONTEXT

+ Price-sensitive travellers

iy
v + High OTA penetration (MakeMyTrip,
Agoda, etc.)
* Mebile-first behaviour
* Preference for WhatsApp
and UPI payments
iuw i

A YOUR MONSOON PLAYBOOK

AUDIT EVERYTHING

+ Caleulate net profitability by channel :
Y g

y * Map your booking journey on mobile
L

» Check rate parity across all platforms

= Review your booking engine performance

WHAT SMART HOTELIERS ARE ACTUALLY DOING "

'L
°Q

share

FIX THE FRICTION
* Reduce booking steps to <3 taps
* Add direct booking perks without

discounting

= Activate remarketing for abandoned

bookings

Direct booking OTA commission
| as % of revenue

MADE THEIR DIRECT CHANNEL IRRESISTIBLE

Mabile-first booking engines (load in <3 seconds)
WhatsApp integration for Indian travellers

UPI & local payment options
Value-adds without discounting—breakfast,
late checkout, complimentary experiences

USE METASEARCH AS A SHIELD

By showing direct rates on Google Hotels and
metasearch engines, hotels reduce the need for
comparison shopping and protect their margins.

PLAY THE INVENTORY GAME

Reserve inventory for direct bookings during
high demand; let OTAs help fill the rooms in
low-demand periods. That's smart revenue
management.

NEGOTIATE LIKE YOUR MARGIN DEPENDS ON IT

+ Performance-based commission structures

* Co-op marketing credits
© rerowore

+ Selective participation in promotions
(not all promotions are created equal)

BECOME DATA COLLECTORS

Direct bookings = first-party data. Use it for

perscnalised offers, remarketing, and loyalty

pragrammes—advantages OTAs can't match.

1 1]

4 = A
Net ADR by Website conversion Repeat guest

channel rate share

“r REBALAMNCE THE PORTFOLIO

/I = Shift inventory to direct during

' l peak windows
* Cut low-return OTA promotions
+ Negotiate OTA terms based on
performance data
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https://www.facebook.com/people/S-Travigator/pfbid0shdroQ3Hyk8B4i4o2rZ6BUtYtjxTbuhoTAsjK9iiVapTBvduER1p4mM83kgWRc4dl/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://thetravigator.com/#subscribe
https://thetravigator.com/the-ota-tightrope/

_ 4@« DESTINATION FOCUS

y

ACKNOWLEDGEMENT :

Shri Raj Kumar Yadav, IAS

Commissioner-cum-Secretary,
Tourism & Civil Aviation Department

Sikkim is no ordinary mountain state.
Covering just 0.2% of India’s landmass, it holds
about 26% of the country’s floral biodiversity,
making it one of the richest ecological
territories in the Himalayas and a natural fit

for high-value, low-impact tourism. Spread
across 7,096 sq km, the state combines snowy
peaks, alpine pastures, conifer forests, temperate

oak belts and subtropical sal forests, while its

forest cover stands at roughly 47%.

A STATE OF EXTRAORDINARY BIODIVERSITY

((TheTraVIgator

BZB TRAVEL INTELLIGENCE —

SIKKIM TOURISM:
THE HIMALAYAN MODE

(Freen &m«m .

4.

&6 The most competitive

destinations of the

future will not be the

loudest ones — they will
be the most responsible,
most authentic and

b b

most resilient.
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' SIKKIM
INSPIRES

© X

Launched in March 2024,
Sikkim INSPIRES (supported
by the World Bank) is
empowering women, youth
and rural stakeholders in
hospitality, homestay
standards and adventure

23 July 2026

Long-standing environmental
safeguards: restrictions on
plastic carry bags, Styrofoam,
waste burning and packaged
drinking water bottles at
government functions.

Strong focus on community-
based rural tourism with
homestays, local entrepreneurship
and the Mega Homestay Project
promoting vernacular architecture
and cultural authenticity.

Sikkim Rural Tourism Meet

creates direct B2B linkages with |
domestic and international

operators, including buyers

from Bhutan and Nepal.

DIGITAL TRANSFORMATION

FOR EASE OF TRAVEL

Athithi GIS & Sikkim Darshan
enhance visitor information
and planning.

Asset Management System
improves monitoring and
transparency.

Online Database of Hotels,
Homestays & other Establishents

ensure convenience and

credibility.

Upcoming online systems for
permits and tourism registration
to further streamline the

visitor journey.

info@TheTravigator.com
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" FOLLOW THE TRAVIGATOR »

Your Gateway lo B2B Travel Intelligence
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DAILY TOURISM HOSPITALITY EXCLUSIVE j AVIATION TRAVEL
TRAVEL NEWS BOARDS : UPDATES : INTERVIEWS | & MICE i VIDEOS
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g | READER DISCLAIMER

nan (il The information published in TheTravigater newsletter is intended for informational purposes only and is based on
BT publicly available sources, industry announcements, press releases and editorial research available at the time
of publication. While every effort is made to ensure accuracy, readers are advised to independently verify
time-sensitive information before making any travel, business or investment decisions. Opinions expressed in
contributed articles are those of the respective authors and do not necessarily reflect the views of TheTravigator.
All trademarks, loges and images remain the property of their respective owners.
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VISIT OUR WEBSITE

@ www.TheTravigator.com i

Your one-stop destination for the latest B2B travel news,
destination features, industry insights, interviews,
events, reports and exclusive stories from around the world.
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-+ LET’S COLLABORATE
FOR GREATER IMPACT!

thetravigator.com is a B2B Travel Media Platform
connecting the global travel trade through
news, insights, interviews and industry initiatives.
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COLLABORATE WITH US thetravigatoran

Amplify Your Brand. Tell Your Story. WEEKLY NEWSLETTER

e EaTorgoiDe ST

We offer meaningful opportunities to
showcase your brand to a targeted B2B audience.

Top Stories This Week

Qatar Tourism
Targets 6 Million
Visitors in 2024
Foacusing on Asia
and Europe

Feature Stories & Interviews
Be featured in our interviews, articles
and success stories.

New Air Routes
Boost Conno ctivity

o

_ and much morg.. =

Expedia Group Unveils New
Al Trip Matching Tool

Enhancing traveler experiences

with smarter recommendations.

Iin\ {7

Weekly E-Newsletter
Reach 1000+ travel trade

professionals every week.

@ YouTube Channel
Gain visibility through
interviews, discussions &
industry insights.

thetravigato
- - r-C
Online Magazine i s
b o A 1
Advertise in our digital | G'fggfﬁifﬁﬁ
magazine read by industry TRADE

decision makers.
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