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PM Narendra Modi delivered a Why this matters for YOU
stunning appeal at the Indians spent $31.7 billion (X2.72 lakh crore) on foreign

Hyderabad rally on May 10, 2026 trips in 2023-24 a 25% jump from the previous year. Travel
urging Indians to avoid foreign has now overtaken education as India's largest outward

travel and destination weddings [SAIECIalecKeclcelels%

abroad for one year.

The reason? An escalating global

oil crisis with crude crossing $120

per barrel and the Strait of

Hormuz through which 20% of

global oil passes disrupted by the Mr. Anurag Jain, Director of Rising Tides Journeys.
US-Iran war .

The proprietary findings will be unveiled in the
Read More on our website magazine’s May 2026 issue
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Realtime Security Protection

Secure your property anytime, anywhere

@ CCTV Cameras Alarm System Intercom System @ Product Sales

e Installation @ Maintenance @ Metworking
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DRrepairs@rediffmail.com
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ATE26 Showcases ATE26

Australia’s Growing

° May 10-14, 2026
GIObql Tou rism Adelaide, South Australia
Momentum

Australian Tourism Exchange 2026 hosted over
2,700 delegates, including 730 international
buyers from 32 countries, alongside 1,400
Australian tourism representatives. More than
55,000 business appointments were
conducted during the event.

Held in Adelaide, ATE26 also showcased 74
new tourism products and welcomed 131 first-
time buyer organisations, reinforcing
Australia’'s focus on global tourism recovery
and experiential travel growth.
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Dream Travel Company
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Read More on our website

AFRICA'S
TRAVEL
Unforgettable Journeys.
Australia. South Africa.
Memoaries for Life.

Curated holidays and experiences
for families, couplas and axplorers
across the world,

More places. More moments.

Wild. Beautiful. Inspiring.

i ey

STARTING FROM T""S
ZAR 18500" [

Breath

Read More on our website

South Africa Pushes Tourism RAVEL

3 e ° s INDABA
| R ety e e Transformation and Safety May 11-14, 2026
Why Travel with 07 ° ’ -4,
at Africa’s Travel Indaba ., .- u_Natal, South
2026 Africa

At Africa's Travel Indaba 2026, Maggie Sotyu
revealed that the Tourism Transformation Fund has
supported 41 tourism projects with R150.4 million in
grants since 2018, boosting entrepreneurship and
community development.
She also stressed that stronger tourism safety
= e — measures in Durban are essential for improving
Let’s Plan Your Next Adventure ) visitor confidence, protecting jobs, and supporting
@ www.dtravco.com long-term tourism growth.
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GLOBAL TRAVEL EVENTS WATCH 2026

Major tourism trade events shaping global travel, MICE, aviation,
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FRANKFURT

Messe Frankfurt

[ May19-21, 2026 © Frankfurt, Germany

GLOBAL
BUYERS
Worldwide MICE
participation

MAY 18
EDUCATION DAY

Learning, insights &
industry perspectives

DAYS

Europe’s Largest
MICE Trade Show

MICE + BUSINESS EVENTS

INTERNATIONAL
TOURISM SUMMIT
> -ASIA 2026

mit - Asia 2026

Q' Pattaya & Bangkek, Thailand

International Tourism Sum
[T May 12-15, 2026
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TECHNOLOGY

DESTINATION
WEDDINGS

LUXURY

TOURISM
TOURISM e

DESTINATION WEDDINGS

LUXURY « ECO TOURISM -«
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- tm| NDULGE YOUR

. SNOW PASSION
expo
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Snow Travel Expo . '_ e

[ 17 May 2026 0 Melbourne, Australia

SNOW TRAVEL
FOCUS

) L TRADE & PUBLIC

N@AS ATTENDEES

Engage with leading
snow brands

Desstinations, gear,
experiences & more

Industry
Metworking

WINTER 5SPORTS = TRAVEL EXPERIENCE

SNOW TOURISM  »

>KTI

DIVING -RESORT ~TRAVEL EXPO

DRT - Diving, Resort & Travel Show Taiwan

[ 10-14 May 2026 @ Taipei, Taiwan fH wwwdrtexpo.com
DIVING, RESORT &
TRAVEL INDUSTRY

Equipment, resorts,

destinations & more

o e TRADE VISITORS
Fad® FROM AROUND
THE WORLD

DAYS
Esftibition &
Metworking

TRAVEL INDUSTRY

DIVING =

£10BY > [o]in]

RESORTS .

destination weddings, and regional tourism partnerships this month.
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IPW 2026

[ May17-21,2026  © Fort Lauderdale, Florida, USA
o2 Broward County Convention Center

A
o
LARGEST B
LLS. TOURISM
MARKETPLACE
Intemational inbound
touriam focus

2 HOSTED IN
DAYS
Cennecting global
buyers & LS, suppliers

FLORIDA
Gateway to the
Americas

AVIATION + DESTINATION MARKETING
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ASEAN

PHILIPPINES 2026
UNITY IN MOTION

48th ASEAN Summit

(5] May 6-8. 2026 @ Cebu City, Philippines

-.l Hr
ASEAMN
MEMBERS

REGIONAL
CONNECTIVITY
DISCUSSIONS

3,000+

DELEGATES

COMNMECTIVITY . POLICY

ASEAN

ASIA RECREATIONAL o
WATER SPORTS EXPO -,

ARWSE / Asia Water Sports Expo

Q‘ Guangzhou, China

WWW.arwse.com

[5] 15-17 May 2026

WIDE RANGE
. OF EXHIBITS

» WATER SPORTS
INDUSTRY

ASIA'S LEADING
WATER SPORTS
EVENT

BZB & B2C
platform

Equipment, destinations

& services

WATER SPORTS & ADVENTURE TOURISM « OUTDOOR EXPERIENCE

2y AHICE
JJJ_ Asia Pacific

I, BERSTET CORPLRINGE & DENTION

AHICE Asia Pacific

fE] 5-7 May 2026
INDUSTRY

_n?ﬁn
FOCUS

Hospitality solutions,
technology & services

Q Adelaide, Australia waww.ahice.com.au

HOTEL oD e CONFEREMCE &

EXHIBITION

NETWORK WITH
HOSPITALITY

Knowledge, trends & LEADERS

industry insights

HOSPITALITY L] HOTEL INDUSTRY . CONFERENCE
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’*/ﬂ“ SPECIAL OPPORTUNITY
th Ir d\/lé(lldi FOR YOU!

;._—-"'—-i__-
s O R o EXCLUSIVE OFFERS FOR OUR COMMUNITY

‘_ GET A CHANCE TO * ¢ SUBSCRIBE TO OUR
. w I N MAGAZINE & NEWSLETTER
| Answer a few simple questions and get
1 FREE ADVERTISEMENT 2 chance to vffin free ad worth 1 U,UPU
" FOR YOUR BUSINESS ‘

in our magazine, newsletter and website.

WORTH N @ 5 “fYJ‘
10,000
L. " » Showcase Reach Gain visibility Grow your
IN OUR MAGAZINE, r your business : thousands of acrossour : brand and
NEWSLETTER & WEBSITE g toatargeted @  industry magazine, |  generate
' Sl travel audience | professionals newsletter more leads
: and website

YOU FEEL THAT YOU HAVE
SHARE THE SAME
CLICKEBHAICEEEIPGREEIVIDEO 'Q' C\. AND IF OUR TEAM FEELS THE SAME,

IT WILL GET PUBLISHED

— WITH YOUR NAME AND NUMBER. —

Get a chance . Be seen by Showcase your
to be spotted by colleges, tourist talent and inspire

thousands of . boards and trade the travel
industry experts associations community

CLICK HERE TO SUBMIT YOUR PHOTO/VIDEO
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INSIGHTS FROM INDUSTRY LEADERS

Malaysia Eyes 1.8 Million Indian Arrivals
W|th Stronger Air Connectivity and VM2026 Push

Malaysia is setting its sights on welcoming 1.8 million Indian tourists this year,
up from 1.6 million in 2024, as part of its strategy to deepen ties with one of

its fastest-growing source markets. The target will be driven by enhanced air
connectivity, eased travel and visa processes, and the global spotlight of

Visit Malaysia 2026 (VM2026).

STRONG GROWTH ENHANCED AIR
MOMENTUM CONNECTIVITY

Meore direct flights and
increased seat capacity
between key Indian

cities and Malaysia—
including new routes
and higher frequencies—
are making travel easier
and more convenient.

India remains among
Malaysia's top 10 source
markets, with arrivals
growing 25.7% in 2024
to reach 1.6 million.

The goal is to reach

1.8 million Indian
visitors in 2025.

Guest Columnist

EASIER TRAVEL
=1y EXPERIENCE

Simplified visa procedures,
including visa-free entry
for Indian tourists until
December 2026, along
with smoother immigration
and digital initiatives,

are encouraging more
Indians to visit.

Nuwal Fadhilah Ku Azmi

Senior Director Malaysia Tourism

Mal

Visit 'z"’
aySIa 2026

g;‘uiy Asia
> ik

VM2026:
M A GLOBAL
SPOTLIGHT

With Visit Malaysia 2026
driving worldwide
promotions, mega
events, new attractions
and unique experiences,
the campaign is set to
inspire more Indians to
explore Malaysia.

The views expressed in the colurmn are of the author and may or may not be endorsed by the publication.

OBXODoOMm
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Sikkim: A Himalayan Blueprint
for Sustainable Tourism

Sikkim stands as a global example of how mindful policies, community participation and SIKKIM
ecological respect can shape tourism. From protecting fragile ecosystems to promoting
responsible travel and cultural pride, the state shows how sustainability can drive authentic

experiences while preserving heritage and supporting local livelihoods.

Sikkim's approach proves that tourism grows with purpose. It uplifts communities,
protects nature and inspires travelers seeking meaningful, responsible journeys.

It is truly a Himalayan blueprint for sustainable tourism.

Guest Columnist

Ms. Shrijana Pradhan

Assistant Director, Department of Tourism

and Civil Aviation, Government of Sikkim

The views expressed in the coloumn are of the author and may or may not be endorsed by the publication.
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Jharkhand Bets Big on

Eco-Tourism, Community

Travel and Low-Impact
Growth

Jharkhand is emerging as a green tourism
destination, where nature, culture and
community go hand in hand. From waterfalls
and forests to tribal heritage and village
experiences, the state is embracing eco-tourism,
responsible travel and local participation to

ensure sustainable, low-impact growth.

Chhattisgarh- Forest
Futures and the New
Economics of Travel

Chhattisgarh is redefining travel through its
forests, rivers and living traditions. By prometing
community-led tourism, conservation and
authentic experiences, the state is building

a new model of tourism—one that nurtures
nature, empowers people and creates

sustainable economic opportunities.

DISCLAIMER - TheTravigator Newsletter

@h elravigator
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THE RESPONSIBLE
STATE FOCUS

PERSPECTIVES THAT DRIVE TRAVEL FORWARD

TheTravigator Newsletter is for general B2B travel information only. Views expressed are those of
the contributors or sources and do not imply endorsement. Content is based on editorial research,
public sources, and industry inputs. For corrections or copyright concerns, contact

info@thetravigator.com.
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