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Sustainability Becomes
B2B Dealbreaker
Sustainability is now a core business requirement in travel, with most
buyers demanding ESG compliance. B2B players must adopt
measurable, tech-backed, and circular practices to stay competitive,
build trust, and unlock premium pricing and long-term client retention.

Sustainability is now a core business requirement in travel, with most
buyers demanding ESG compliance. B2B players must adopt
measurable, tech-backed, and circular practices to stay competitive,
build trust, and unlock premium pricing and long-term client retention.
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Kerala’s Tourism Model:
Profit with Purpose
Kerala leads with a people-first tourism model, empowering local
communities through its Responsible Tourism Mission while
enforcing sustainability. With women-led initiatives, eco-projects, and
green policies, the state proves tourism can drive inclusive growth
and environmental protection together.

Kerala leads with a people-first tourism model, empowering local
communities through its Responsible Tourism Mission while
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green policies, the state proves tourism can drive inclusive growth
and environmental protection together.
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Sustainable and
Resilient
Tourism

Sustainable and resilient tourism is emerging as the future of the
travel industry. Before the pandemic, tourism drove 10.4% of global
GDP but also caused environmental damage and economic
vulnerability, highlighted by the 73.9% collapse in 2020. Sustainability
focuses on reducing environmental impact, preserving culture, and
supporting local communities to create a positive net effect.
Resilience ensures the industry can withstand crises through
diversified markets, strong local economies, and preparedness. With
tourism contributing 8% of global emissions and rising demand for
eco-friendly travel, this model offers a path toward a more
responsible, durable, and regenerative tourism ecosystem.
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supporting local communities to create a positive net effect.
Resilience ensures the industry can withstand crises through
diversified markets, strong local economies, and preparedness. With
tourism contributing 8% of global emissions and rising demand for
eco-friendly travel, this model offers a path toward a more
responsible, durable, and regenerative tourism ecosystem.

WWW.THETRAVIGATOR.COMWWW.THETRAVIGATOR.COM

7

https://thetravigator.com/beyond-the-postcard-why-our-future-needs-sustainable-resilient-tourism/
https://www.facebook.com/thetravigator/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://thetravigator.com/subscribe/


“2.3 billion people experience food insecurity every single day. With a third of the world’s population

failing to receive these basic human rights and food wastage contributing up to 10% of global

greenhouse gases, we must take decisive action.”

— Shaikha Al Nuwais , Secretary-General, UN Tourism

“Tourism businesses are in a unique position to redesign menus, encourage lasting behavioural change

and deliver measurable reductions in food waste. We are calling on more businesses across the tourism

sector to become active partners.”

— Sheila Aggarwal-Khan , Director, Industry and Economy Division, UNEP
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Tourism accounts for approximately 8-10% of global greenhouse gas emissions . Food waste alone in

the tourism sector contributes up to 10% of global greenhouse gases . With over 600 million guests

served annually by tourism businesses, the sector’s environmental footprint is under unprecedented

scrutiny .

The policy driver: The United Nations has declared 2027 as the International Year of Sustainable and

Resilient Tourism – a formal recognition that sustainability is no longer a niche concern but the central

organizing principle for the sector’s future .

UNEP & UN Tourism: “Recipe of Change” Initiative

“WTTC’s Hotel Sustainability Basics is a powerful testament to our collective effort in promoting

sustainable practices in the hospitality industry. Surpassing 5,000 verified properties demonstrates

Travel & Tourism’s readiness to embrace sustainability globally.”

— Julia Simpson , President & CEO, WTTC (TILL 2025)
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Fan Voyage: The Billion-Dollar
Opportunity in Indian Music and Sports

Tourism
Travel has always been about exploration, but a new trend
is reshaping how Indians plan their journeys. It’s called fan
voyage—traveling specifically to experience the thrill of a
live event.
Whether it’s a global music concert, a high-stakes cricket
match, or a pop-culture convention, fans are increasingly
willing to cross cities, countries, and continents to witness
their passions in person.
For B2B travel companies, this growing enthusiasm
represents a billion-dollar opportunity.

WWW.THETRAVIGATOR.COMWWW.THETRAVIGATOR.COM

17

https://thetravigator.com/fan-voyage-the-billion-dollar-opportunity-in-indian-music-and-sports-tourism/
https://www.facebook.com/thetravigator/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://thetravigator.com/subscribe/


NOT-YET-TOK’DNOT-YET-TOK’D   NOT-YET-TOK’D 
Why Indian Travelers Are SeekingWhy Indian Travelers Are Seeking
Destinations Before They Go ViralDestinations Before They Go Viral  
Why Indian Travelers Are Seeking
Destinations Before They Go Viral 

The motivation behind this shift is
rooted in authenticity. Once a
destination becomes viral, it often
undergoes rapid commercialization—
restaurants modify offerings for
tourists, local communities adapt to
external expectations, and prices rise
significantly. Over time, the original
charm that made the place unique
begins to fade. In contrast, Not-Yet-
Tok’d travelers look for fishing villages
where life continues naturally, small
cafés frequented by locals, and
viewpoints reached through real
exploration rather than overcrowded
access points.

6

“Not-Yet-Tok’d” travel reflects a
growing shift among Indian travelers
who are deliberately avoiding
destinations that have gone viral on
social media. Instead of following
trending hotspots, they are seeking
authentic, uncrowded, and largely
undiscovered places that offer
genuine local experiences. This trend
highlights a deeper desire for
meaningful travel, where the journey
feels personal rather than influenced
by algorithms or online popularity.

CHANDRATAL 

ZANSKAR VALLEY 
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This idea lies at the heart of the rising travel trend known as
whycation—purpose-driven journeys designed around personal
intentions rather than sightseeing checklists.
For Indian travelers, whycations reflect a broader shift in travel
culture. Instead of rushing through multiple destinations, travelers
are increasingly seeking experiences that align with their values,
emotions, and life milestones.
For travel companies operating in the B2B space, this trend
represents a significant opportunity to create more meaningful
and higher-value travel products.

Whycation
Every meaningful journey beginsEvery meaningful journey beginsEvery meaningful journey begins
with a simple question: Why am Iwith a simple question: Why am Iwith a simple question: Why am I

here?here?here?

Every meaningful journey begins
with a simple question: Why am I

here?
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Set-jetting is the growing trend where films and
web series influence travel decisions, especially
among Indian travelers. Popular shows like The
Family Man, Paatal Lok, and Delhi Crime driving
interest. Key destinations include Guwahati,
Shillong, and Gangtok. International Shows like
The White Lotus and Emily in Paris have boosted
destination demand. Travelers seek emotional,
story-driven experiences, creating strong
opportunities for B2B travel companies to design
curated, film-inspired itineraries that drive
engagement and bookings. 

  SET-JETTINGSET-JETTING
  

 SET-JETTING
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Noctourism is redefining travel by shifting focus
from daytime sightseeing to immersive nighttime
experiences like stargazing, night safaris, and
cultural tours. Driven by overtourism, rising
temperatures, and demand for meaningful travel,
it offers cooler, crowd-free, and emotionally
richer experiences. For the B2B travel industry,
noctourism presents a strong opportunity to
innovate products, extend visitor engagement,
and create unique, high-value offerings beyond
traditional travel formats.

NOCTOURISMNOCTOURISM
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SLOW TRAVEL IS GAINING POPULARITY AMONG INDIAN

TRAVELERS, EMPHASIZING DEEPER, MORE MEANINGFUL

EXPERIENCES OVER FAST-PACED ITINERARIES. INSTEAD OF

MULTIPLE DESTINATIONS, TRAVELERS PREFER LONGER

STAYS, CULTURAL IMMERSION, AND LOCAL CONNECTIONS.

THIS TREND SUPPORTS SUSTAINABILITY AND BENEFITS

LOCAL ECONOMIES. FOR B2B TRAVEL COMPANIES, IT OFFERS

AN OPPORTUNITY TO DESIGN PREMIUM, EXPERIENCE-

DRIVEN ITINERARIES FOCUSED ON IMMERSION RATHER

THAN TRADITIONAL PACKAGE TOURS.

SLOW TRAVEL 
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QUIET-CATIONQUIET-CATIONQUIET-CATION  QUIET-CATION 
THE RISE OF “QUIET-CATIONS” REFLECTS A GROWING NEED
AMONG INDIAN TRAVELERS—ESPECIALLY CORPORATE
PROFESSIONALS—FOR SILENCE, SIMPLICITY, AND MENTAL
RECOVERY. MOVING AWAY FROM CROWDED ITINERARIES, THEY
SEEK NATURE RETREATS, DIGITAL DETOXES, AND SLOW,
MINDFUL EXPERIENCES. FOR THE TRAVEL INDUSTRY, THIS
SIGNALS A POWERFUL SHIFT TOWARD WELLNESS-DRIVEN
TRAVEL, WHERE SILENCE ITSELF BECOMES A PREMIUM
OFFERING AND A STRATEGIC OPPORTUNITY FOR CURATED,
HIGH-VALUE EXPERIENCES.
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TWO-TIER TRAVEL MARKET EMERGES: INDIANS‌
‌TURN EAST‌   ‌INWARD AMID GLOBAL‌

‌TURBULENCE 

GEOPOLITICAL TENSIONS IN WEST ASIA ARE

QUIETLY RESHAPING THE CONTOURS OF

INDIAN TRAVEL, CREATING A CLEAR TWO-TIER

MARKET. LONG-HAUL JOURNEYS TO EUROPE

AND THE MIDDLE EAST ARE LOSING

MOMENTUM AS RISING AIRFARES AND

FREQUENT DISRUPTIONS MAKE THEM

INCREASINGLY UNPREDICTABLE. A STARK

EXAMPLE: FARES FROM BENGALURU TO

MUNICH SURGED DRAMATICALLY WITHIN DAYS

OF THE CRISIS, WHILE HUNDREDS OF FLIGHTS

ACROSS GULF AND EUROPEAN ROUTES WERE

CANCELLED—TURNING ONCE ASPIRATIONAL

TRIPS INTO HIGH-RISK DECISIONS.

IN CONTRAST, A NEW TRAVEL PATTERN IS

EMERGING—ONE ROOTED IN PROXIMITY,

FAMILIARITY, AND FLEXIBILITY. INDIAN

TRAVELERS ARE PIVOTING TOWARD SHORT-

HAUL INTERNATIONAL DESTINATIONS SUCH AS

VIETNAM, NEPAL, AND SRI LANKA, WHERE

ACCESSIBILITY AND AFFORDABILITY REMAIN

INTACT. SOUTHEAST ASIAN HUBS LIKE

INDONESIA, SINGAPORE, AND THAILAND

CONTINUE TO DRAW STEADY DEMAND,

REINFORCING THE REGION’S ROLE AS INDIA’S

MOST RESILIENT OUTBOUND CORRIDOR.
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DOMESTICALLY, THE MOMENTUM IS

EVEN STRONGER. DESTINATIONS SUCH

AS UDAIPUR, JODHPUR, SRINAGAR, AND

BAGDOGRA ARE WITNESSING SHARP

GROWTH, DRIVEN BY A DESIRE FOR

CULTURALLY RICH YET LOGISTICALLY

SIMPLE EXPERIENCES. SEARCHES FOR

REGIONS LIKE KASHMIR AND LADAKH

HAVE SURGED, SIGNALING A DEEPER

SHIFT TOWARD EXPERIENTIAL

DOMESTIC TRAVEL.

FOR B2B TRAVEL OPERATORS, THIS IS

MORE THAN A TEMPORARY ADJUSTMENT

—IT’S A STRUCTURAL EVOLUTION. THE

FUTURE LIES IN CRAFTING AGILE,

EXPERIENCE-LED ITINERARIES CENTERED

AROUND INTRA-ASIA CIRCUITS AND

DOMESTIC EXPLORATION. IN AN ERA

DEFINED BY UNCERTAINTY, INDIAN

TRAVELERS ARE NOT RETREATING FROM

TRAVEL—THEY ARE REDEFINING IT,

CHOOSING JOURNEYS THAT FEEL

CLOSER, SAFER, AND MORE

MEANINGFUL.
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Indian travel trends are shifting
toward nearby international
destinations and culturally rich
domestic locations, driven by
accessibility, affordability, and
changing global dynamics.

INDIAN TRAVELLERS PIVOT
TO ASIA, DOMESTIC

DESTINATIONS

INDIAN TRAVELLERS PIVOT
TO ASIA, DOMESTIC

DESTINATIONS
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INDIA IS PILOTING DRONE TOURISM IN GOA AND

KERALA, BLENDING TECHNOLOGY WITH HERITAGE AND

ECO-EXPERIENCES. BACKED BY THE DIRECTORATE

GENERAL OF CIVIL AVIATION VIA THE DIGITAL SKY

PLATFORM, THESE TRIALS INTRODUCE REGULATED

AERIAL SIGHTSEEING—FROM COASTAL CIRCUITS TO

BACKWATER LANDSCAPES. FOR THE TRAVEL INDUSTRY,

THIS MARKS A SHIFT TOWARD PREMIUM, TECH-ENABLED

EXPERIENCES THAT REDEFINE HOW DESTINATIONS ARE

SEEN, PACKAGED, AND MONETIZED.

DRONE TOURISM 
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The Year the Industry Lost Control      and 
Found a New     Order 
The Year the Industry Lost Control‌    ‌and‌
Found a New‌   ‌Order 
A structural reset is reshaping travel.
Control is shifting to ground
operators, products are becoming
modular, and distribution is
fragmenting. Sustainability now filters
suppliers, while quiet consolidation is
redefining ownership—marking a
deeper power shift, not a demand
crisis.
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The wholesale tour model is
shifting to modular pricing,
where agents sell a core
package with flexible add-
ons. Operators adopting this
gain higher ancillary revenue,
while rigid itineraries and
outdated tech are causing
margin loss and B2B partner
shifts.

The‌  The   

of‌  of   
 E v e r y t h i n g
Why 2026’s B2B Tour Margin
Is Hiding in the Fine Print 

 E v e r y t h i n g
Why 2026’s B2B Tour Margin
Is Hiding in the Fine Print 

U U n n U U b b n n d d l l i i n n g g 
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The Forces Reshaping‌
‌Global Travel &‌

‌Tourism 

The Forces Reshaping 
 Global Travel & 

 Tourism 
Global travel is set to exceed $1.07
trillion by 2026, driven by
digitalization, AI, and demand for
immersive experiences. Millennials
and Gen Z push sustainability, while
markets like India grow rapidly,
making personalization, tech
adoption, and eco-focus critical for
B2B success.

Group transfers

Smaller Footprint Bigger Impact
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The Forces Reshaping‌
‌Global Travel &‌

‌Tourism 

The Forces Reshaping 
 Global Travel & 

 Tourism 
Global travel is set to exceed $1.07
trillion by 2026, driven by
digitalization, AI, and demand for
immersive experiences. Millennials
and Gen Z push sustainability, while
markets like India grow rapidly,
making personalization, tech
adoption, and eco-focus critical for
B2B success.

TRAVEL THESE DAYSTRAVEL THESE DAYS

Group transfers

Smaller Footprint Bigger Impact
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Airlines are adding hefty surcharges on GDS bookings to push
agents toward NDC channels. Without API/NDC integration, Indian
tour operators face higher costs and lose price competitiveness,
shifting margins from fares to tech capability and fee avoidance.
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Global travel is set to exceed $1.07 trillion by
2026, driven by digitalization, AI, and demand
for immersive experiences. Millennials and Gen Z
push sustainability, while markets like India grow
rapidly, making personalization, tech adoption,
and eco-focus critical for B2B success.
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Static itineraries are fading
as Agentic AI automates
travel planning, bookings,
and disruptions. For Indian
B2B agents, AI is both threat
and opportunity—shifting
value from booking to
orchestration. Adopting AI
enables faster, smarter,
customized itineraries and
better demand prediction.

The Robot Travel Agent‌:‌  :   The Robot Travel Agent 

How AI is Building

Itineraries While

You Sleep 

How AI is Building

Itineraries While

You Sleep 
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Chinese outbound travel is
shifting to smaller, tech-savvy
FIT travelers seeking authentic
experiences. Indian DMCs must
adapt—accept Alipay and
WeChat, market via Douyin,
and offer culturally immersive,
Mandarin-friendly services
over traditional group shopping
tours.

24
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Global destinations are
enforcing timed entries via
tech, making pre-booked
slots essential. For Indian B2B
operators, API access turns
logistics into a premium
product—where guaranteed
entry, precise planning, and
tech integration define
competitive advantage and
higher margins.
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Smart Rationing,
Smarter Profits 

Smart Rationing,
Smarter Profits 
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INDIA’S CORPORATE TRAVEL IS

SURGING, DRIVEN BY MICE AND LUXURY

WEDDINGS, WITH THE MARKET SET TO

HIT $60 BILLION BY 2027. FROM

GLOBAL CONFERENCES TO LAVISH

DESTINATION WEDDINGS, DEMAND FOR

END-TO-END TRAVEL AND EVENT

MANAGEMENT IS CREATING MASSIVE

OPPORTUNITIES.
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Global MICE Industry: A $1
Trillion Powerhouse

Reshaping Business Travel
The global MICE industry is
rebounding, set to cross
$1.02 trillion by 2026 with
strong growth ahead. Hybrid
events and AI are reshaping
engagement, while India
emerges as a key growth hub,
offering major opportunities
for B2B travel players.
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Tier-2 cities are rising, while events like
the G20 Summit have boosted demand,
positioning India as a competitive global
MICE destination.

India’s MICE Moment:
From Emerging Player
to Global Contender

India’s MICE sector is set for rapid growth,
driven by strong government support,
new convention infrastructure, and global
exposure.
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Rise of Hybrid Events

The New Normal in MICE
Hybrid events are now standard, with over 60% integrating virtual
elements. They expand reach and cut costs, while AI enhances
engagement. For India, hybrid enables global participation from smaller
cities, though balancing monetization and experience remains a key
challenge.
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Incentive Travel: The Silent
Growth Engine

Incentive travel, though just 10% of MICE, delivers
high impact with rising post-pandemic demand.
Companies favor international, experience-driven
rewards, boosting motivation and performance. Indian
corporates are driving growth, with destinations like
Thailand and Dubai leading.
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Destination weddings are
booming as couples seek
immersive, multi-day

experiences. Success depends
on strong ecosystems,

seamless execution, and
guest-focused planning.

The Rise of the 
3-Day Wedding

Festival
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RAJASTHAN DOMINATES DESTINATION WEDDINGS WITH UNMATCHED PALACE VENUES,
EXPERT VENDORS, AND STRONG CONNECTIVITY. FROM UDAIPUR TO JAIPUR, ITS SCALE,
SPECTACLE, AND MATURE ECOSYSTEM MAKE IT THE GO-TO CHOICE FOR LUXURY
WEDDINGS AND A HIGH-VALUE OPPORTUNITY FOR PLANNERS.

Rajasthan: India’s Wedding Powerhouse
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INDIA’S COASTAL WEDDINGS, LED BY GOA, ARE RAPIDLY RIVALING PALACE
VENUES DUE TO RELAXED LUXURY, ACCESSIBILITY, AND RESORT BUYOUTS.
EMERGING DESTINATIONS LIKE GOKARNA, ALIBAUG, AND KUMARAKOM OFFER
INTIMATE OPTIONS, WHILE SHORTER PLANNING CYCLES CREATE STRONG
OPPORTUNITIES FOR TRAVEL AGENTS.

Goa & Beyond—Beach Weddings
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The Offbeat India—Coorg,
Hampi

A RISING TREND FAVORS “RAW AND
MEMORABLE” WEDDING DESTINATIONS LIKE
COORG, HAMPI, AND UTTARAKHAND. COUPLES
SEEK INTIMATE, NATURE-LED, AND CULTURALLY
RICH EXPERIENCES OVER TRADITIONAL VENUES,
WHILE ACCESSIBLE HILL GETAWAYS NEAR CITIES
ADD TO THE GROWING APPEAL.
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International Offshore Weddings Surge
Indian offshore destination weddings have grown
35% year-on-year, driven by three factors:
competitive pricing (often cheaper than a Udaipur
palace wedding), visa accessibility, and the “foreign
yet familiar” appeal .

Sri Lanka: The Emerald Isle Strategy 

Sri Lanka is making a calculated play for the Indian
wedding market, and the strategy is working. DM
Niroshana, Managing Director of Sri Lanka Tourism
Promotion Bureau, explained at SATTE 2026:
“Wedding tourism is a segment which has huge
demand in India. Wedding parties come in large
numbers, they stay for several days, and they also
spend substantial amounts at the destination. We
want them to come to Sri Lanka” .

Why Sri Lanka works for Indian weddings:
Proximity: A 1-3 hour flight from most Indian cities
Cultural comfort: Similar food, shared heritage,
and Tamil-speaking regions
Diverse backdrops: Beach (Bentota, Galle), hill
country (Nuwara Eliya), heritage (Kandy,
Anuradhapura)—all within 2-4 hours of each other

The Sri Lankan tourism bureau is actively working
on air travel concessions for bulk wedding parties
and tax cuts on merchandise to become an
attractive shopping destination for wedding
guests .
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International Offshore Weddings Surge
vietnam is emerging as a serious

contender. Da Nang, in particular,
has positioned itself as a MICE and

wedding tourism destination, with a
targeted strategy for the Indian

market. The numbers are striking:
Vietnam welcomed over 746,000

Indian visitors in 2025, with Da Nang
alone attracting over 476,000—

accounting for 63% of total Indian
visitors to Vietnam. India now ranks

fourth among Da Nang’s top 10
international source markets .

At OTM 2026, Da Nang’s tourism
pavilion highlighted their “Return to

Origin” positioning, emphasizing
wedding models set within nature,

heritage sites, and local cultural life
—while emphasizing flexible product

design tailored to Indian rituals,
event scales, and aesthetic

preferences .

Thailand: The Mature Market 

Thailand remains the most mature
offshore wedding destination for
Indians. Phuket, Krabi, and Bangkok
have hosted hundreds of Indian
weddings, with established vendor
networks, Indian-specialist caterers,
and venues that understand the
intricacies of Hindu wedding rituals.
The Thailand Advantage: direct flights
from every major Indian city, visa-on-
arrival ease, and a price point that
beats domestic luxury options.
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SATTE 2026‌
  Where the World Came‌
‌Looking for the Indian‌

‌Traveller 

GLOBAL DESTINATIONS, TOURISM BOARDS, AND TECH
PLAYERS EMPHASIZED MICE, AI-DRIVEN TRAVEL, AND
WEDDINGS, REINFORCING INDIA’S ROLE AS A KEY
DEMAND DRIVER SHAPING THE FUTURE OF GLOBAL
TRAVEL.

65
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SATTE 2026 AT YASHOBHOOMI CONVENTION
CENTRE SHOWCASED INDIA AS A RISING GLOBAL
TOURISM POWERHOUSE. WITH 2,000+
EXHIBITORS AND 60+ COUNTRIES, THE EVENT
HIGHLIGHTED STRONG INTERNATIONAL INTEREST
IN THE FAST-GROWING INDIAN OUTBOUND
MARKET.
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UGANDA  EGYPT

THAILAND JORDAN
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JAMAICA LANGKAWI

MALDIVES HONG KONG
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ANDAMAN &
NICOBAR ISLAND

KERALA

ODISHA ASSAM
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ITB Berlin 2026 Opens Amid
Middle East Tensions

© ITB BERLIN

ITB Berlin reaffirmed its position as the world’s leading travel trade platform, hosting 5,601 exhibitors from 166
countries and attracting nearly 97,000 professionals. Despite travel disruptions, strong attendance underscored
industry resilience.

March 3–5, 2026
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Official closing report of ITB
Berlin 2026

ITB Berlin reaffirmed its position as the world’s leading travel trade platform,
hosting 5,601 exhibitors from 166 countries and attracting nearly 97,000
professionals. Despite travel disruptions, strong attendance underscored industry
resilience. With 96% positive feedback, the event highlighted the enduring
importance of face-to-face meetings, partnerships, and global collaboration.

© ITB BERLIN
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The inaugural International Film Festival of Delhi (IFFD), held from March 27–30, 2026
at Bharat Mandapam, concluded with a star-studded “Night of Honours.” Drawing
30,000 visitors, it boosted tourism in line with Delhi’s increased budget, cementing
the capital’s rise as a global cultural and cinematic hub.

Delhi Triples Tourism Budget—A Game
Changer for India Luxury Travel

This investment also enhances Delhi’s competitiveness against global hubs, enabling
seamless luxury itineraries, improved visitor experience, and stronger confidence among
international planners seeking reliable, high-quality urban destinations in India.
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Lights, Legacy & Leverage: IFFD 2026 Ignites
Delhi’s Tourism Ambitions

Delhi’s ₹412 crore tourism boost marks a strategic shift
toward premium positioning. Upgraded infrastructure
across 1,000 sites strengthens its appeal for high-value
MICE and luxury travel, offering B2B operators new
opportunities to build upscale, high-yield domestic and
inbound experiences.
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EEMA STRESSES THAT WHILE THE BUDGET
SUPPORTS INDIA’S EXPERIENCE ECONOMY,
REAL IMPACT DEPENDS ON EXECUTION AND
REFORMS. KEY PRIORITIES INCLUDE SINGLE-
WINDOW CLEARANCES, UNIFIED LICENSING,
DATA-DRIVEN STRATEGIES, AND SUPPORT FOR
LARGE-SCALE EVENT IPS. WITH EFFECTIVE
IMPLEMENTATION, DELHI CAN EVOLVE INTO A
GLOBAL HUB FOR EXPERIENTIAL TOURISM AND
LIVE CULTURAL EXPERIENCES.

THE INDIAN ASSOCIATION OF TOUR
OPERATORS WELCOMED DELHI BUDGET
2026–27’S ₹412 CRORE TOURISM OUTLAY AS
A STRONG STEP TOWARD GLOBAL
POSITIONING. PRESIDENT RAVI GOSAIN
HIGHLIGHTED INFRASTRUCTURE GROWTH,
FILM-LED TOURISM, AND CONCERT ECONOMY
POTENTIAL, STRESSING THAT EXECUTION AND
STAKEHOLDER COLLABORATION REMAIN KEY
TO LONG-TERM SUCCESS. Ravi Gosain (President IATO)

views on delhi budget

46
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Samit Garg 
(President EEMA)

views on delhi budget
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GLORIA GUEVARA EMPHASIZED THAT MIDDLE
EASTERN GOVERNMENTS ACTED SWIFTLY TO SUPPORT
TRAVELERS, MAINTAIN CONNECTIVITY, AND
COORDINATE WITH THE PRIVATE SECTOR DURING
DISRUPTIONS. SHE COMMENDED THEIR LEADERSHIP,
HIGHLIGHTING THAT CLEAR COMMUNICATION AND
COLLABORATION ARE KEY TO RESTORING CONFIDENCE
AND ENSURING THE REGION REMAINS STABLE,
RELIABLE, AND RESILIENT FOR GLOBAL TOURISM.

47
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 (President & CEO WTTC)
views on restoring confidence

in the GCC region

NEWS & EVENTSNEWS & EVENTS

Gloria Guevara 
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GATEWAY OF INDIA TO GET ₹229-
CRORE MODERN JETTY AMID RISING

TOURIST FOOTFALL

DA NANG’S BIG PLAY: WHY THIS
VIETNAMESE CITY IS THE ONE TO WATCH

HUMANITY FIRST: WHEN DUBAI’S
EXPATS BECAME FAMILY

WHY INDIAN TRAVEL AGENTS
SHOULD WATCH CHINA’S HUBEI

PUSH AT MITT 2026

LONDON HOSTS GLOBAL TRAVEL
MEDIA’S POWER

DRONE TOURISM TRIALS OPEN A NEW
LAYER OF EXPERIENTIAL TRAVEL
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WTM AFRICA 2026: CONNECTING
GLOBAL TRAVEL WITH

AFRICA’S OPPORTUNITY ECONOMY

MACAO INTERNATIONAL TRAVEL EXPO
(MITE) 2026 (APRIL 10-12, MACAO)

INDIGO & IATA TRIAL FIRST CONTACTLESS
INTERNATIONAL TRAVEL AT BENGALURU

AIRPORT

COST BARRIER: WHY THE WEAK RUPEE
IS KILLING INDIA’S LONG‑HAUL DREAMS  

DIRECT CONNECTIVITY: AIR CHINA
RETURNS TO DELHI – WHAT IT MEANS FOR

CORPORATE TRAVEL

DELHI–DEHRADUN EXPRESSWAY: A
TOURISM GAMECHANGER INDIA DIDN’T

KNOW IT NEEDED
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IITM CHENNAI

JULY 16-18 2026
CHENNAI

WORLD TEA EXPO

JULY 23-25  2026
LAS VEGAS, USA

TTF KOLKATA

JULY 10-12  2026
KOLKATA

TTF AHMEDABAD

AUGUST 6-8
2026

 AHMEDABAD

WORLD TEA EXPO

23-25 MAY 2026
LAS VEGAS, USA 6 MAY 2026

 VIRTUAL EVENT

TRAVEL ADVISOR DAY 

WORLD TRAVEL MARKET AFRICA

APRIL 7–9, 2026

MALAYSIAN ASSOCIATION OF TOUR
AND TRAVEL AGENTS

APRIL 3–5, 2026
11-13   MARCH 2026TH

MOSCOW INTERNATIONAL TRAVEL &
TOURISM EXHIBITION

MACAO INTERNATIONAL TRAVEL EXPO
(MITE) 2026 

APRIL 10-12, MACAO

WWW.THETRAVIGATOR.COMWWW.THETRAVIGATOR.COM

UPCOMING EVENTS

OTHER EVENT SPOTLIGHTS

ITB INDIA 2026

SEPTEMBER 1–3, 2026
MUMBAI

            BLTM 2026

SEPTEMBER 2–4, 2026
 NEW DELHI  
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            ITB ASIA

OCTOBER 21–23, 2026
SINGAPORE

https://www.facebook.com/thetravigator/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://thetravigator.com/subscribe/


https://www.facebook.com/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://www.linkedin.com/in/thetravigator/
https://www.instagram.com/thetravigator/
https://www.youtube.com/shorts/6QcdTpFJggE
https://www.youtube.com/shorts/HwqaHEf11Xg
https://www.youtube.com/shorts/2UVB_BwYa0E
https://www.youtube.com/shorts/Px-Hk5uX1Fc
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