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The world

isn't standing still.
Neither is travel.

The question is—
are we mapping

it right? 99
f',..e-*“"'_'_ - = :'-._.

THE MAP IS BEING REWRITTEN.

WE'VE DRAWN THE FIRST LINES.

+

Imagine this: It's 2026. A hoory traveller from Mumbai
lands in Udaipur—net for leisure, but for a three-day
wedding that costs more than a villa in Tuscany, Meanwhile,
a MICE planner in Delhi is negotiating directly with a
ground operator in Da Mang, bypassing three layers of
traditional wholesalers. And somewhere in Kerala, a
homestay owner is quietly beating five-star occupancy
rates because she understood “slow travel” before it
was a hashtag,

This is not speculation. This is happening right now.
And yet, most of the industry is still reading last decade’s map.
That's why this edition exists,

We've watched the quiet transfer of control unfold—margin
from owthound agencies bleeding into the hands of agile
local DMCs. We've tracked the collapse of rigid tour
packaging into modular, “core phus flex” pricing that hands
power back to the buyer And we've documented the
forces—carbon accountability, visa-free corridors, agentic
Al, NDC disruption—that are reshaping gobal travel from
the cockpit to the check-in counter.

Inside these pages, you'll find 25 stories that don't just
report the news. They decode it.

From Rajasthan’s wedding empire to Goa's beach vows,
from the ¥229-crore Gateway jetty to IndiGo’s contactless
Bengaluru tnal, from China’s elite solo traveller to Dubai's
expat family moment at IFFD 2026—every article is

a puzzle piece,

And our guest columnists—the IATO President, the MICE
National Coordinator, destination wedding experts, veteran
tour operators—aren't here for fluff. They're here to tell
you where the real yield is hiding.

50 here's your imvitation: Tum the page not o confirm
what you know, but to discover what you've missed.

The season ahead belongs to the curious.

Let’s begin.

SUMIT TULI
Editor-in-Chief

INSIGHTS. INTELLIGEHWCE. IMPACT



Sustamablllty
IS the New

Why B2B Travel Partners Must Act Noj :u::r....

| i

Sustainability is now a -::umn'bemal
necessity in B2B travel. With ?

buyers demandngﬂS
measurable impa act
competitive edge.
READ MUREG
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A Global Model for
Sustainable Touris

Where community, culture, and conservatior
drive tourism forward g

v

@) Peoplefirst towism. Planet-positive
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stainable and
Resilient
Tourism

Sustainable and resilient tourism is emerging as the future of the
travel industry. Before the pandemic, tourism drove 10.4% of global
GDP but also caused environmental damage and economic
vulnerability, h(ljghl_lghted by the 73.9% coIIa{)se in 2020. Sustainability
focuses on reducing environmental impact, preserving culture, and
supporting local communities to create a positive net effect.
Resilience ensures the industry can withstand crises throu%h
diversified markets, strong local economies, and preparedness. With
tourism contributing 8% of global emissions and rising demand for
eco-friendly travel, this model offers a path toward a more
responsible, durable, and regenerative tourism ecosystem.

- READMOREE: ¥
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SIKKIM:

The Organic State

O

Sikkim, India’s first fully organic state,
is a leader in Sustainable and Eco-Tourism.
From the vibrant culture of Gangtok
to glacial natural wonders like
Gurudongmar Lake, it offers a mix of

&7 modern Himalayan life and

ﬁ'f, rugged adveniurie-—.‘__"m“"m__’_'__\ %
fe, RED MORE S/
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TOURISM:

UNEP &

UN Tourism:

“Recipe of Change™
Initiative

transforming, and scaling solutions
for a more sustainable future.

‘SUSTAINABLE ™

[

With food waste contributing up to 10% of
ghobal greenhouse gases, we miust take
decisive action.

- Shaikha Al Muwais

Secretary-General, UN Toursm

(14
Tourism businesses are in a LNQUE POSITIoN
to redesign Menus, encourage Lasting
behavioural change and delrver measurable
reductions in food waste.”

- Sheila Aggarwal-Khan

Durector, Industry and Economy Division, UNEP

----------------------- P\’
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The Evolving
Indian Homestay:

Slow Travel,
Bleisure, and

Regeneratior
Redefine Tourisi

Indian travelers in 2026 seek meaning
over checklists—embracing slow
journeys, bleisure trips, and regenerative
experiences.

J

/‘_\I [
SLOW TRAVEL BLEISURE |
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Mindful Choices.
Lasting Impact

:‘}1

Sustainable travel today focuses on mindful

practices that protect India’s diverse ecosystems
while enriching local communities. With tourism

contributing 6.8% to GDP and 9.2% employment,
adopting these habits ensures lasting benefits.

TRANSPORT CHOICES
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Sustamablhty is

B2B Travel’s
Golden Ticket

Sustainability is reshaping B2B travel in India,
with over 77% of travelers prioritizing
eco-conscious choices. From community-led
stays to low-carbon transport, demand is
shifting toward responsible experiences

that deliver both environmental impact and
long-term commercial value.
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__V__

Eco-Travel
Sidekick for
Greener Indian
Getaways

v

Al is becoming the silent engine behind |
sustainable travel in India—guiding o _ |
smarter choices, reducing emissions, '
and optimizing experiences. From

crowd management to carbon e
tracking, technology is making - o

.
=~
L

eco-conscious travel effortlessgl/ i rf F o
2 .H.' ; - o ..4" .

accessible, and increasingly = B8 .

personalized for :}-'T : e
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Pubhc Private @

Collaboration & =

Decision-Making

= ke
111 10Uurisim 9y ) . P
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- Drata-Dirivien L L] Sustainable
anning = AL
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Public-private partreerships are powering India’s tourism ;fl m
transtormation, blending Al nnavation with government
. : . Enhanced Visitor Inclusive
' I
infrastructure. From smarter planning to sustainable growth, Ribs =5 e ‘

collaboration is enabling seamless, data-driven travel
gxperiences while building a future-ready, inclusive |
tourism ecosystenm. ‘
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PUBLIC SECTOR . h PRIVATE SECTOR

Enabling Foundations Driving Innowvation

[ Policy & Govemnance . {=F Technology & Al Solutions
Infrastructure Development ': e ; £ Hospitality & Services
Destination Managerment . ; § r.J: Marketing & Distribution
Data & Insights : ' Investment & Capital

_ Stronger Together =
Safety & Compliance Better for All = Customer Experience

Integrated ~A  Efficient Resource Q0 Economic @ Glahal

Ecosystem :nl'lﬂ Utilization (13 1 Impact
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GUEST

COLUMN “

Policy reforms
needed to support

tour operators
in India.

Pelicy reforms are essential to strengthen India’s tourism sector and
irmpreve the global competitivenass of Indian tour operators, A key
priority & GST rationalization, incheding seamless input tax credis and

lwer taxes for inbound tourism, treating it as an export industry.
Sump-li'l",-ing the visa ragimq- l:hrwgh eapanded visa-on-arrival facilities,
langer e-vigas, and lower feas can significantly boost nternational arrieals.
Tour operators also require a better ease-of-dong-business emaronmint
with simplified licensing, standardized state regulations, and single-window
clearances. Financial support for MSMESs, incentives for digital adoption,
and improsed tourism infrastructure are equally important 1o enhamce
visitor experiences, Finally, stronger public-private collaboration between
the government and ndustry bodies such as Indian Association of Tour
Ij'l'l':‘-ifii'lﬂ . I .'1|LT‘. ) Diperators it necessary to create practical, industry-focused tourism policies.

T

GST RATIONALIZATION

Soarmbess nput tax credits and lowar thxes for inbound 1oursm,
treating it as an eoaport industry.

ABOUT THE AUTHOR

M. Rl Gosain, Preskdent

of the Indisn Aszociation of
T Chparators (IATO), s &
dntirgunhed fopurism profersional

SIMPLIFIED VI5A REGIME

Expandid vith-on-arrival (eodting, longes e-viihi, and lowear e
to bowost international arrivals.

and poitpraduite n Tourmm

A, eatiress Mational Towriam
fuwaerd recipeent and Lirnca Book
record holder, he has travelsd
o crewr 85 comnbries. acrons sl

EASE OF DOING BUSINESS

simplfied hcening, standardized state regulations, and
single-window cloarances for tour operators.

eontingnii, A padsionate nsthetry
leador, ha ales fourded “Hav
Jyoti fur Sareidhi Semit,"

-l;l'l;ln'plarli.ng WOHTHET &

FINANCIAL & DIGITAL SUPPORT

Financial suppert for MSMEs, incentived Bor diygital sdoption,
empiwarment, haalthears, and skiling 1o empower buinedies

R TR T

IMPROVED TOURISM INFRASTRUCTURE

Basztnr Sonrc braty, wodrld-clads lacibles, and sustmnaklby

developmant to erhancs visilor oxpasriences,

STRONGER PUBLIC-PRIVATE COLLABORATION

Collabarativg affarti Bitwien thin gorvirmmant and inghaitry
bodies Boa LATO b create practical, imdustry-lacuded pobiciad

The views expressed in the column are of the author,
and may or may not be endorsed by the publication.
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Fan Voyage: The Billion-Dollar

Opportunity in Indian Music and Sports
Tourism

Travel has always been about exploration, but a new trend
is reshaping how Indians plan their journeys. It’s called fan
voyage—traveling specifically to experience the thrill of a
live event.
Whether it’s a global music concert, a high-stakes cricket
match, or a pop-culture convention, fans are increasingly
willing to cross cities, countries, and continents to witness
their passions in person.
For B2B travel companies, this growing enthusiasm
represents a billion-dollar opportunity.
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-YET-TOK'D

WHYT INDIAN TRAVELERS ARE SEEKING DESTINATIONS
BEFORE THEY GO VIRAL

b N ot=Ter-Tokd™ travel reflects

3 Erowing shifr AMOng Imcdian
travelers who are deliberarely
avoiding destinations that have gone
viral on social media. Instead of
following trending hotspots, they are
secking authentic, uncrowded, and
largely undiscovered places thar offer
genuine local experiences, This trend
highlights a deeper desire for
{:‘ l_i f.\]'ﬁ.; ]_]HJ""'!LI"I’I. L ! I meaningful travel, where the journey

: feels personal rather than influenced

Himachal Pradesk f by algorithms or online popularity.

The motivation behind this shift is
'5I. \rc_‘}["\ A R VA LLEH " ! rooted in authenticity. Once a

_ oo destination becomes viral, it often
h,__,ud“_, . J ’ undergoes rapid commercialization—
' restaurants modify offerings for
tourists, local communities adapr ro
external expectations, and prices rise
significantly. Owver time, the original
charm that made the place unique
begins to fade. In contrast, Mot-Yet-
Tok'd travelers look tor fishing villages
where life continues naturally, small
cafiés frequented by locals, and
viewpoints reached through real
exploration rather than overcrowded

18
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_TRAVEL 'TRENDS

YET-TOK'D

WHY INDIAN TRAVELERS ARE SEEKING DESTINATIONS
BEFORE THEY GO VIRAL

ata supports this evolving behavior. Indian
wravelers are increasingly exploring lesser-known
MON VALLEY destinations such as Jorhar, Jaffna, and Chiang Rai,
’ reflecting a conscious move roward oftbear

experiences that feel TS and less curaced.

Ar the same time, Indian rourists are becoming
maore confident and self-reliant. They are
comfortable navigating unfamiliar environments,
experimenting with local food, and choosing
accommodations with minimal online presence.
This independence enhances the sense of discovery,
allowing them to creare travel experiences thar

are truly their own.

L

F or B2B wravel companies, this trend
Presents a Srong straregic opportunity.

By identifying emerging destinations

early and building partnerships with local

guides and homestays, operators can design

AGATTI AIRPORT

exclusive, 5m:1||—gm|.||'} cxp::ricm:f_';_

Focusing on storytelling and authenticity

rather than popularity enables companies

o offer differentiated, premium travel
pmdm:ts that al':gn with m’nlving 19
traveler preferences.
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COMNECTING TRAVEL = BURDING PARTHEREHIPE « INSPIRING JOURNEYS

LET’S COLLABORATE
FOR GREATER IMPACT!

thetravigator.com is a B2B Travel Media Platform
connecting the global travel trade through
news, insights, interviews and industry initiatives.

‘*“'3‘ ) WORK WITH US etrvigator

Amplify Your Brand. Tell Your Story. \WEEKLY NEWSLETTER

We offer meaningful opportunities to
showcase your brand to a targeted B2B audience.
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Feature Stories & Interviews .
Be featured in our interviews, artiches o
and suconds Mo, T
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Weekly E-Newsletter
Reach 1000+ travel trade

prodestianals ey wisak.

E] YouTube Channel
Gain visibility through

interviews, discussions &
incustry insights.
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TRAVEL TRENDS

LYWOOD AND OTT ARE
AN TRAVEL BOOKINGS

Set-jetting is the growing tre
web series influence fﬂrel d
Indian travelers. Popular
an,“ Paul.,of(,aﬁqbelhl Crime grlvmg"
ey destinations include G&va‘hatn,
Shlllong, and Gangtok. International Shows like
The White Lotus and Emily in Paris have boosted
destination demand. Travelers seek emotional,
story-driven  experiences, creating strong
opportunities for B2B travel companies to design
curated, film-inspired itineraries that drive
engagement and bookings.'  READ MORES
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“TRAVEL! TRENDS §

NOE'I'OIIBISM

NOCTOURISM IS REDEFINING TRAVEL BY SHIFTING FOCUS .
FROM DAYTIME SIGHTSEEING TO IMMERSIVE NIGHTTIME“
EXPERIENCES LIKE STARGAZING NIGHT SAFARIS, -AND
CULTURAL TOURS. DRIVEN BY. OVERTOURISM RISING s
TEMPERATURES, AND DEMAND FOR MEANINGFUL TRAVEL, :
IT OFFERS COOLER, CROWD-FREE, AND EMOTIONALLY".
RICHER EXPERIENCES. FOR THE B2B TRAVEL INDUSTRY",'.
NOCTOURISM PRESENTS A STRONG OPPORTUNITY TO
INNOVATE PRODUCTS, EXTEND VISITOR ENGAGEMENT,
AND CREATE UNIQUE, HIGH-VALUE OFFERING%EYOND
TRADITIONAL TRAVEL FORMATS. A7) MORE ¢
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MPHASIZING DEEP
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RARIES INST
PREFER LON

MULTIPLE DESTINATIONS
STAYS, CULTURAL IMMER AL CONNECTIONS. J
THIS TREND SUPPORTS USTAINAB AND BENEFITS
LOCAL ECONOMIES. FOR B2B TRAVEL COMPANIES, IT OFFERS
AN OPPORTUNITY TO DESIGN PR,EKMM, EXPERIENCE-
DRIVEN ITINERARIES FOCUSED O MERSION RATHER

THAN TRADITIONAL PACKAGE TOURS. ,
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GEOPOLITICAL TENSIONS IN WEST ASIA ARE
QUIETLY RESHAPING THE CONTOURS OF
INDIAN TRAVEL, CREATING A CLEAR TWO-TIER
MARKET. LONG-HAUL JOURNEYS TO EUROPE
AND THE MIDDLE EAST ARE LOSING
MOMENTUM . AS RISING AIRFARES AND &5
- FREQUENT - DISRUPTIONS "MAKE  THEM ..
INCREASINGLY ~UNPREDICTABLE. A STARK
EXAMPLE: FARES FROM BENGALURU TO
MUNICH SURGED DRAMATICALLY WITHIN DAYS
OF THE CRISIS, WHILE HUNDREDS OF FLIGHTS LT
ACROSS GULF AND EUROPEAN ROUTES WERE i el kg
CANCELLED-TURNING ONCE ASPIRATIONAL b/ R 7
TRIPS INTO HIGH-RISK DECISIONS. AU £ A

c&:aﬂeg;m@«g"

DANANG - VIETNAMS = o

AT e

IN CONTRAST, A NEW TRAVEL PATTERN IS
EMERGING—ONE ROOTED IN PROXIMITY,
FAMILIARITY, AND  FLEXIBILITY. INDIAN
TRAVELERS ARE PIVOTING TOWARD SHORT-
“HAUL INTERNATIONAL DESTINATIONS SUCH AS
_ VIETNAM, NEPAL, AND SRI LANKA, WHERE
ACCESSIBILITY AND AFFORDABILITY REMAIN
INTACT. SOUTHEAST ASIAN HUBS LIKE
INDONESIA,  SINGAPORE, AND THAILAND
CONTINUE TO DRAW STEADY DEMAND,
REINFORCING THE REGION’S ROLE AS INDIA’S
MOST RESILIENT OUTBOUND conmnon
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DOMESTICALLY TI-[E_}MOMENTUM IS
EVEN STRONGER. DESTINATIONS SUCH'_
AS UDAIPUR, JODHPUR; SRINAGAR, AND

BAGDOGRA ARE WITNESSING SHARP
GROWTH, DRIVEN BY A DESIRE FOR
CULTURALLY RICH YET LOGISTICALLY
SIMPLE EXPERIENCES. SEARCHES FOR
REGIONS LIKE KASHMIR AND LADAKH

HAVE SURGED, SIGNALING A DEEPER |

SHIFT TOWARD EXPERIENTIAL

DOMESTIC TRAVEL.

~ MORE T THAQ ATEWMENT
~ _IT'S A STRUCTURAL EVOLUTION. THE
FUTURE LIES IN _CRAFTING  AGILE,

- EXPERIENCE-LED ITINERARIES CENTERED

AROUND INTRA-ASIA CIRCUITS AND
DOMESTIC EXPLORATION. IN AN ERA
DEFINED BY UNCERTAINTY, INDIAN
TRAVELERS ARE NOT RETREATING FROM

TRAVEL-THEY ARE REDEFINING [T,
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-

Indian travel trends are shifting

toward nearby international
destinations and cultorally rich
domestic locations, driven
accessibility, affordability, and
changing global dynamics.
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“TRAVEL TRENDS |

DRONE ToUE/SH

INDIA IS PILOTING DRONE "TOURISM IN GOA AND
KERALA, BLENDING TECHNOLOGY WITH HERITAGE AND
ECO-EXPERIENCES. BACKED BY THE DIRECTORATE
GENERAL OF CIVIL AVIATION VIA THE DIGITAL SKY
PLATFORM, THESE TRIALS INTRODUCE REGULATED
AERIAL SIGHTSEEING—FROM; COASTAL CIRCUITS TO
BACKWATER LANDSCAPES. FOR THE TRAVEL INDUSTRY,
THIS MARKS A SHIFT TOWARD. PREMIUM, TECH-ENABLED
EXPERIENCES THAT REDEFINE HOW DESTINATIONS ARE
SEEN, PACKAGED, AND MONETIZED.
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+

A NEW
ORDER

+*

THE YEAR THE INDUSTRY LOST CONTROL \
AND FOUND A NEW ORDER

A structural reset is reshaping travel.

Control is shifting to ground operators,
products are becoming modular, and e _
distribution is fragmenting. Sustainability ()l l ]{] N 1
now filters suppliers, while quiet

consolidation is redefining ownership—

| marking a deeper power shift, {)l)’l‘l{)l\ 2

| not a demand crisis.

S
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“ EVERYTHING

WHY 20z6's BzE TOUR MAKGIN
basme 7' 15 HIDING IN-THE_FINE PRINT

The wholesale tour model is
shifting to modular pricing,
where agents sell a core
package with flexible add-
ons. Operators adopting this
gain higher ancillary revenue,
while rigid itineraries and
outdated tech are causing
margin loss and B2B partner

X =

By B
HHE
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— TRAVEL THESE DAYS ——

THE FORCES RESHAPING
GLOBAL TRAVEL ¢
TOURISM

Global travel is set to exceed $1.07
trillion by 2026, driven by
digitalization, Al, and demand for
immersive experiences. Millennials
and Gen Z push sustainability, while
markets like India grow rapidly,
making personalization, tech
adoption, and eco-focus critical for
B2B success.
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GUEST COLUMN

66

The
Commodity
1rap:

When “Trending”
Becomes a Liability

Thee travel industry today faces a growing “cormrmadity
trap. whers I:mnding destmations quickly become
saturated with samilar |",.-'r'|:l:lr'il'lﬂ'5_ Ie.ading to 5hrin|-:ing
rnarging ard reduced differentiation.

In & market flooded with identical itineraries, competing
on price replaces competing on valua, Modern travelers
arg mone percepineg and seek unigque perspectraes rather

than repatitive packages

Monga is i True differentiation no longer comes from access to
known for redefining trave destinations but from how experiences are interpreted
representation through strategic and presanted,

ysion and dedication, She i the

driving force behind innovative

At Travel O Quence, the focus is on identifying the

partnerships and sustained ] B 5 F
“White Space™ — overlcoked opportunities that create

g I:I'"r_:J,J_!_-:I': Lo }
stronger positicning and sustainable value.

Imstead of simply selling what is trending, the goal is to
offer a distinctive narrative and perspective, transforming
déstinalrons mto meaningiul, memorabde axpaarien:

that stand apart in & crovwdsd markatplace,

The views expressed in the column are of the outhaor,
ard may or may not be endorsed by the publication
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Leyond the GUS: #How NDC Is
eshaping Airline Distribuidion
Why Your Airline Ticket Just Got a "Tech Tax'

Airlines are adding hefty surcharges on GDS bookings to push

agents toward NDC channels. Without API/NDC integration,

Indian tour operators face higher costs and lose price
competitiveness, shifting margins from fares to tech capability

and fee avoidance. T \ ‘,)(

“* B2B Take

@ NDC in Business Travel

905

travel agencies

reported NDC transactions
in April 2025

Ry

NDC
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7~ NO STAMP, NO QUEUE
— HOW —

VISA- FREE AGCESS

SELLING | Y[lUR TOURS

2 no sTAMP E22 No QuEuE @) MORE TRAVEL MORE MEMORIES

e

‘ Global travel is set to exceed $1.07 trillion by 2026,
driven by digitalization, Al, and demand for
@ immersive experiences. Millennials and Gen Z push
A sustainability, while markets like India grow rapidly,
‘ making personalization, tech adoption, and
eco-focus critical for B2B success.
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el -~ Explore the world with ease! Know your visa options. +=---
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B THE ROBOT TRAVEL 1

=7 oW Al is Building

You Sleep

Static itineraries are fading
as Agentic Al automates
travel planning, bookings,
and disruptions. For Indian
! B2B agents, Al is both threat
L<e and  opportunity—shifting
i | ~ value from booking to
B2B Take orchestration. Adopting Al
e @ = enables faster, smarter,
AT X VARG customized itineraries and
B2 better demand prediction.
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BEYOND THE BUS:

CRACKING

THE CODE OF

CHINA'S ELITE
IDSOLO TRAVELER

;:_ 2D N

| Chinese outbound travel is
; (@ shifting to smaller, tech-savvy

N FIT travelers seeking authentic

&
-
o Bl

. @ REAL PLACES
Heal connections.

YR

-

H REAL EXPERIENCES

Beyond sightseeing. e , -

o experiences. Indian DMCs must

N % ¥ * Ih adapt—accept Alipay and
| . UL Ak WeChat, market via Douyin,
| Pt \ - A and offer culturally immersive,

| e A Mandarin-friendly services
' _ - ; over traditional group shopping

.-"JE_HW‘ HEJ![L EH.ﬁHT TRAUEL tDurS

o=/ Tech meets tradition.

“A) BETTER EXPERIENCES. Ay |
| STRONGER CONNECTIONS. ~°

THE FUTURE OF TRAVEL |5 PERSONAL.
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Rationing,
Smarter Profits

* Global destinations are enforcing
- timed entries via tech, making
pre-booked slots essential.

For Indian B2B operators, APl access
turns logistics into a premium
product—where guaranteed entry,
precise planning, and tech integration
define competitive advantage and
higher margins.

iPL§ -
AP | ] |
E XK :
FREMIUM
APl ACCESS TIMED EMTRY LOGISTICS

Frecision planning
CReates & Siaisarf
tranagd X paTeinon

FEER]

Fimad timep invenbory Pra-booked slots
and guaranteed eniure smooth
confinmations acoess & complhance
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Access is 1 =
becoming the o =T
new luxury fa e R

in travel. = o
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Global MICE I'nclust'rg: A $1

Trillion Pewerhouse
Resh_qp'mg Business Travel .

— ; ; a
The global MICE industry is e o
rebounding, set to cross
$1.02 trillion by 2026 with
strong growth ahead. Hybrid
events and Al are reshaping
engagement, while India
emerges as a key growth hub,
offering major opportunities
for B2B travel players.
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Technology
is Changing

Meetm_)&»
and Events = @

Technelogy has evolved from being a suppert function
to becoming the core foundation of the modern
MICE industry.

Al-DRIVEN TRANSFORMATION

Acress India’s B2B travel ecosystem, Al-driven platforms
are transfosming event management through predicthe
plamning, attendes profling, personalised agendas,

and real-time engagersent analysis

HYBRID WITHOUT EOUNDARIES

Hylorid event solutions, including virtual particapation tools

and multilingual integrations, are expanding acoessibility
and enabling wider participation from Teer 2 and Teer 3
markets.

PERSONALISATION AT SCALE

Data-led personalisation now allows crganisers to curate
highly customised debegate expariences that drive deaper
angaparment and kong-term value

MEASURABLE IMPACT

Adeanced analylics proside measurable RO through

engagerment rackang, comersion metrics, and sustainabality

reporting—helping butinesses make smarter, data-backed
decisions,

THE ROAD AHEAD

A India's MICE sector grows rapidly, agencies adopting
Al hybrid-first strategies, and intelligent event technokogics

© 60 @

will emaerge as industry beaders,

The views expressed in the column are of the author,
and may or may nol be endorsed by the puldication,
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India’s MICE sector is set for rapid growth,
driven by strong government support, x
new convention infrastructure, and global 'ﬁ! R ?‘
exposure. 1l
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Tier-2 cities are rising, while events like

the G20 Summit have boosted demand,

positioning India as a competitive global

h MICE destination. '-
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RiSGFHVbFiJ Fvents
The New Normql in MI(E

Hybrid events are now standard, with over 60% integrating virtual
elements. They expand reach and cut costs, while Al enhances
engagement. For India, hybrid enables global participation from smaller
cities, though balancing monetization and experience remains a key
challenge. 4
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Destination weddings are
booming a8 couPles Seek
immergive, multi-day
exPeriences. Quccess dePends
on St,rong ecoSystems,
seamiess execution, and
guest—focused Planning.
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Yojocthan: Todia's Y)edding Pooerse

RAJASTHAN DOMINATES DESTINATION WEDDINGS WITH UNMATCHED PALACE VENUES,
EXPERT VENDORS, AND STRONG CONNECTIVITY. FROM UDAIPUR TO JAIPUR, ITS SCALE,
SPECTACLE, AND MATURE ECOSYSTEM MAKE IT THE GO-TO CHOICE FOR LUXURY
WEDDINGS AND A HIGH-VALUE OPPORTUNITY FOR PLANNERS. g | ,‘x

. READ MORE .

NGO EEE0


https://thetravigator.com/udaipur-to-jaipur-why-rajasthan-remains-indias-undisputed-wedding-capital/
https://www.facebook.com/thetravigator/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://thetravigator.com/subscribe/

#=JR

GUEST COLUMN

Kunal

—

§

el h

Director of Celebrations

Save The Date ™

ABOUT THE AUTHOR

-

o
=7

Kunal Seth is a hospitality
expirt wilh global expernencs
across homry brands
incluidingg Hyatl, Halion,
Oberai, ITC, and Macdonald
Hutils LK., Thiough S Th
Date, he curates seamless
destination weddings and
luzury celebrations with a
strong facus on guest
experience and operaticnal
ixtillancd

66
The Invisible “S8eE8

(risis Management s

Destination Weddings

India’s destination wedding industry is no longer
defined only by grandeur, but by seamless hospitality,

emational intelligence, and operational precision.

Behind every flawless celebration lies complex
coordination involving logistics, guest management,

hospitality teams, vendors, and family dynamics,

Destination wedding planners today function as
hospitality professionals, strategists, negotiators,

and emational anchors, ensuring families remain

I untouched by operational pressures.

As luxury increasingly shifts from excess to effortless

expenences, destinations like Udaipar, Jaipur, (xoa,

Kerala, and the Himalvyas continue driving experiential
. travel and tourism growth,

Ultimately, the true beauty of destination weddings
lies not only in spectacle, but in the masible calm

created behind the scenes.
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INDIA'S COASTAL WEDDINGS, LED BY GOA, ARE RAPIDLY RIVALING PALACE
VENUES DUE TO RELAXED LUXURY, ACCESSIBILITY, AND RESORT BUYOUTS.
EMERGING DESTINATIONS LIKE GOKARNA, ALIBAUG, AND KUMARAKOM OFFER
INTIMATE OPTIONS, WHILE SHORTER PLANNING CYCLES CREATE STRONG
OPPORTUNITIES FOR TRAVEL AGENTS. ,(‘REA'D MUREGP ‘)(
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vietnam is emerging as a serious
contender. Da Nang, in particular,
has positioned itself as a MICE and
wedding tourism destination, with a
targeted strategy for the Indian
market. The numbers are striking:
Vietham welcomed over 746,000
Indian visitors in 2025, with Da Nang
alone attracting over 476,000—-
accounting for,63% of total Indian
visitors to Viek# ‘.'",:.r Sndia now ranks
fourth among/Dah 1
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STRONGER TOMORROW
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INNOVATIVE

— S QD LUTIOQONS —

INNOVATION
THAT

POWERS
PERFORMANCE

Smart Technology.
Reliable Solutions.

Seamless Experience.

We deliver innovative
IT solutions that keep your
world connected and secure.

COMPUTER [/ LAPTOP NMETWORK f SECURITY / ARC
HW 7 REPAIR WIFI SETLIP SURVEILLAMCE EQUIPMENT

INNOVATE. CONNECT. PROTECT.

OMS THAT SIMPLIFY. TECHNOLOGY THAT EMPOWERS

+91-8882658255 DRrepairs@rediffmail.com



Beyond the Desk: o

The Cloud-Native
PMS Revolution

Legacy systems are being phased out
as API-first architectures take command.

il
©

i
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The Hospitality Property Management™
Software Market is valued at
$1.73 billion in 2025 and is
projected to reach $2.44 billion
by 2031, growing at a 7.05% CAGR.
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Cloud deployment led the market
with 64.92% share in 2025 and is
set to dominate by 2031, replacing
on-premise legacy systems.

SMEs drive the shift—holding -
57.05% of revenue—as modemn
PMS solutions offer freemium

trials and mobile access, enablifg
operations from any device,

anywhere. ,_VEADMURE“'#'X =
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Tour Operator

Software:

Meeting the Demand
for Hyper-Personalization

Rinerary 2
&) Thatand Explorer

B9 7 oupa /& Maghts:

~—, Adventure tourism and

[ T o o 3
\/0% ) complex itineraries drive
~—"  12.2% growth.

{ &
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Tour operator software is evolving
rapidly as demand for hyper-personalized
and experiential travel rises, With a 12.2%
growth rate, platforms now integrate
Al-driven itinerary building, dynamic
pricing, and real-time coordination—
enabling operators to deliver seamless,
flexible, and highly customized

travel experiences. ,*READMDRE“")(

Market Growth

2

$08B — $0.9B

2025 20216

CAGR of 12.2%
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IT HAPPENS HERE

— IT HAPPENS HERE —

SMART SOLUTIONS
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564,540

We build. We automate. We grow.

OUR SERVICES

®

All under one roof.

DIGITAL
MARKETING

ERP — AUTOMATION
SOFTWARE

SOFTWARE / WEBSITE
DESIGN DEVELOPMENT

+ Butaness Process Automation

» Custom Website Development

» User-Friendly LIAUX Design

w

Respansive & Modem Solutions

» E-Commerce Development

w

Scalable Web Apphications

w s
TAILORED _“"_

SOLUTIONS

Built bor your
business. neads

+91 9811062488

INNOVATIVE
TECHNOLOGY

Future-ready &

performance drfen

» Customn ERP Solutions
»  Workflow & Task Automation
* Irventory & HR Management

*  Real-time Reports & Analytics
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8(3% TEAM
Skilled professionals
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v

Social Media Marketing
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» Content Marketing
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Taming the

Bleisure Beast:

Corporate Travel
Management Evolves

) —
Integration with expense and
compliance tools drives the
$1.26 billion sector.
v -

Corporate travel is evolving with bleisure
and remote work. Valued at $1.26 billion
in 2026 and growing at 7.5% CAGR,
platforms now integrate expense
tracking, compliance, and Al-driven
tools for safer, smarter, and -
cost-efficient travel.
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CORPORATE TRAVEL TRAVEL MANAGEMENT
MANAGEMENT MARKET SOFTWARE MARKET
$1.26 $11.38
BILLION BILLION
IN 2026 IN 2026

10.7% GROWTH

-5 EXPENSE

=5| MANAGEMENT

Automate tracking
and resmbursements
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REALTIME |-

| .ul aMALYTICS |

| [Data-driven insights ’4.
l'n:u' better decisions

‘ Al-DRIVEN
TOOLS

= Smart recommendations
| for optimized travel
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Smart Hospltallty' S il

The $37 Billion & = :H
IoT Ecosystem «w o -

From autonomous robots
to energy management,
tech is becoming physical.

Software alone isn’t enough; the
physical environment is now “smart.”
The Smart Hospitality Global Market

Report 2026 reveals this as the &‘ _/
fastest-growing segment, with the N
market exploding from $29.55 billion
in 2025 to $37.3 billion in 2026—a
staggering 26.2% CAGR.
G 5
DRIVEN BY loT SMARTER OPERATIONS SHIFTING DYNAMICS
loT devices projected to Hotels are implementing |  Tariffs on hardware imports
reach 40 billion connected autonomous delivery are accelertating the shift
devices by 2030. robots and smart room toward software-driven

: . 58
automation. solutions.
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Mobile Mastery:

The Rise of the
Branded Journey Platform

Luxury and lifestyle brands ditch third-party apps
for direct engagement.

Where does the guest interact with all this
backend tech? Through their phone. Innovations
featured at ITB Innovators 2026 highlight “Hotel
Manager” solutions—mobile, branded platforms
that centralize the entire guest journey. Used by
luxury giants like Red Carnation and The Chedi,
these platforms sync PMS data with digital
interfaces to manage everything from check-in
to spa bookings.

This is a strategic shift from third-party OTAs

to direct, high-margin engagement. By integrating
QR code-based check-in and centralized service
orders, hotels are not just saving on labor costs;
they are harvesting zero-party data. This data
feeds back into the PMS, allowing for the kind

of personalized upselling that feels intuitive,

not intrusive, ,*READM(}RE@.X 59
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Al vs. Volatility:
The New Era of

Revenue
Management

Predictive analytics turn
marketing from a cost
center into a demand driver.

With fluctuating demand, setting the right
price is impossible for the human eye alone.

The 2026 spotlight is on advanced Revenue
Management Systems (RMS). IDeaS Revenue
Solutions recently unveiled “Spotlight,”

a forecasting tool featuring a key metric
called “Potential to Influence”—quantifying
exactly how much marketing spend can
shift demand. D MORE
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Breaking
the Babble:

Real-Time
Translation and
Inclusive Tours

Al tools dissolve language
barriers, turning local guides
into global communicators.

One of the most exciting niche innovations comes
from the guest experience sector: Al-powered
live translation for tours. A standout from the ITB
Innovators list, Qualiday Travel (in cooperation
with LiveVoice), is deploying tech that allows a
guide speaking one language to be heard in real-
time by guests wearing earpieces in their
preferred tongue. g '
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GUEST

COLUMN THE CHANGING
DYNAMICS OF TRAVEL
WITH ARTIFICIAL
INTELLIGENCE &
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- - . She didn't search for a hotel. She whispered a wish.
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I vt foure days in Tokyo, food-first, fomily-friemdly,
near @ park, with one sush cless and no chaas ™

Thir raply came in secondi—not a8 lnks, but &8 8 ldang plan
Fliﬂhl;i_.. & guiet hotal, A nn:l-.,ghl:mrhm-d s by mnrninﬁs hu:-gin with
birdsong, not traffic. & sushi workshop. & train route. Even a warning;

rain on day two, better move the sutdoor market visit sarlier.

[hat was the moment travel changed shape.

Fowr VEars, tranvee] el rlﬂliﬂl- to think like acoountinis,
Cornpars prices. Filter by stars. Sort by departung time. Pack
hopes into spreadshests. The maching waited for instructions,
but rinoer Lnceritood rrbent.

Mow, Al listens differently.

It reads tone as much as text. It senses that a honeymoon should
el unhurried, that a famdy trip should leave reom for meltdowns,
that & budiniss avent for 5300 people thould not collapae becauie
oni light did. Soerirvbare bahind tha scones, it B robooking,
rercuting, sdjusting meals, predicting crovwd surges, and quisthy

A UL 1 - ]
hurnan touch essential making sure the chaos never resches the traveler’s face.

ey -::|:|r'r'||":|r'||r'||-;

automation, and

solutions while maintasndng the

fi GBS,
At an airport, a face becomes a boarding pass.
At a hotel, a phone becomes a kbey. At a conference, an attendes

na longer pets a genenic agenda; they pet sessions thaped around
who they are and what they came about, Even pricing & alve now-

rHyeEng with weathar, festevals, demand, ard rsk in real s,

But the most remarkabde thing 1= not the automation.

It is the rebun of feeling

Al cloars the clutter, the waiting, the epetithe panie, And when
all that pose disappears, what remasns is the part travel was
alwarys meant to protect: the meal rememibered, the corversation
: that bngers, the place that changes you.

The work is becoming invisible.

||||'1"-.|:-e'|i|'|||'-.' 15 becoming human.
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Agentic Al:

Moving from
Chatbots to
-~ Execution

The backend gets an upgrade
as Al learns to navigate the GDS.

%

— (: ’13 Agentic Al marks the shift
- "/ from assistance to action.
It navigates complex GDS
systems, executes NS
and delivers end-to-end
> results—automating
bookings, managing
disruptions, and enhancing

customer exper iences

= with speed, accuracy, and

b unmatched efficiency. 63
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SATTE 2026
Where the World Came

Looking for the Indian
Trraveller

SATTE 2026 AT YASHOBHOOMI CONVENTION
CENTRE SHOWCASED INDIA AS A RISING GLOBAL M | wres s
TOURISM  POWERHOUSE. WITH 2,000+ )
EXHIBITORS AND 60+ COUNTRIES, THE EVENT
HIGHLIGHTED STRONG INTERNATIONAL INTEREST
IN THE FAST-GROWING INDIAN QUTBOUND )
MARKET. 4.

T mam———

GLOBAL DESTINATIONS, TOURISM BOARDS, AND TECH
PLAYERS EMPHASIZED MICE, AI-DRIVEN TRAVEL, AND
WEDDINGS, REINFORCING INDIA'S ROLE AS A KEY
DEMAND DRIVER SHAPING THE FUTURE OF GLOBAL
TRAVEL.
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EMINENT TRAVEL PROFESSIONAL

GIVING VIEWS ON DESTINATION

THAILAND JORDAN
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EMINENT TRAVEL PROFESSIONAL
GIVING VIEWS ON DESTINATION

JAMAICA LANGKAWI

MALDIVES HONG KONG
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ANDAMAN &
NICOBAR ISLAND

ODISHA
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ITB Berlin 2026 ollrensgnmid
Middle East Tensions

March 3-5, 2026

ITB Berlin reaffirmed its position as the world’s leading travel trade platform, hosting 5,601 exhibitors from 166
countries and attracting nearly 97,000 professionals. Despite travel disruptions, strong attendance underscored

industry resilience.
68
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EWS

Lights, Legacy & Leverage:
[FFD 2026 Ignites &

Delhl S Tourlsm Ambltlons

The inaugural International Film Festival of Delhi (IFFD), held from

March 27=-30, 2026 at Bharat Mandapam, concluded with a star-studded
“Night of Honours." Drawing 30,000 visitors, it boosted tourism in

line with Delhi's increased budget, cementing the capital's rise as a
global cultural and cinematic hub.

Delhi Triples Tourism Budget—
A Game Changer for India Luxury Travel

Delhis T412 crore tourism boost marks a
strategic shift toward premium positioning.
Upgraded infrastructure across 1,000 sites
strengthens its appeal for high-value
MICE and luxury travel, offering B2B
operators new opportunities to build
upscale, high-yield domestic and
inbound experiences.

_—

This investment also enhances Delhi's competitiveness against global hubs,

enabling seamless luxury itineraries, improved visitor experience, and stronger
confidence among international planners seeking reliable, high-quality 70
urban destinations in India.
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2026-27

DRIVING IMPACT.

“ EEMA stresses that while the budget
supports India's experience economy,
real impact depends on execution and
reforms. Key priorities include single-
window clearances, unified licensing,
data-driven strategies, and support for
large-scale event |Ps. With effective
implementation, Delhi can evolve into a
global hub for experiential tourism and

Samit Garg
(President EEMA)

views on delhi budget _ : ot
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The Indian Association of Tour Operators
welcomed Delhi budget 2026-27's ,
R

<412 crore tourism outlay as a strong

live cultural experiences.

—

step toward global positioning. President
Ravi Gosain highlighted infrastructure

growth, film-led tourism, and concert

economy potential, stressing that

execution and stakeholder collaboration

remain key to long-term success. Ravi (zosain
(President IATO)

views on delhi budget |
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‘ ‘ GLORIA GUEVARA EMPHASIZED
THAT MIDDLE EASTERN
GOVERMNMENTS ACTED SWIFTLY

TO SUPPORT TRAVELERS,

MAINTAIN CONNECTIVITY, AND

COORDINATE WITH THE PRIVATE

SECTOR DURING DISRUFTIONS.

SHE COMMENDED THEIR LEADERSHIP,

HIGHLIGHTING THAT CLEAR

COMMUNICATION AND

COLLABORATION ARE KEY TO

RESTORING CONFIDEMCE AND

ENSURING THE REGION REMAINS

STABLE, RELIABLE, AND RESILIENT

FOR GLOBAL TOURISM.

b

_ N
Gloria Guevara
(President & CEQ WTTC)

*
views on restoring confidence
in the GCC region
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SUPPORTING
TRAVELERS

MAINTAIMING
CONNECTIVITY

PRIVATE SECTOR
CODRDINATION

CLEAR
COMMUNICATION

REGIOMAL STABILITY
& RESILIENCE
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MEDIA’S POWER

READ MORE @

DA NANG’S BIG PLAY: WHY THIS
VIETNAMESE CITY IS THE ONE TO WATCH

READ MORE C—))

SHOULD WATCH CHINA’S HUBEI
PUSH AT MITT 2026

GATEWAY OF INDIA TO GET %229-
CRORE MODERN JETTY AMID RISING
TOURIST FOOTFALL ...

ﬂ‘j‘@ W N
DRONE TOURISM TRIALS OPEN A NEW
LAYER OF EXPERIENTIAL TRAVEL

READ MORE @

73

D00 X0 [ ) O


https://www.facebook.com/thetravigator/
https://www.instagram.com/thetravigator/
https://x.com/TheTravigatorX
https://www.pinterest.com/thetravigator/
https://www.linkedin.com/in/thetravigator/
https://www.youtube.com/channel/UC6wml1ojFP_WuvA_rKeV8Qg
https://thetravigator.com/subscribe/
https://thetravigator.com/humanity-first-when-dubais-expats-became-family/
https://thetravigator.com/gateway-of-india-to-get-%e2%82%b9229-crore-modern-jetty-amid-rising-tourist-footfall/
https://thetravigator.com/gateway-of-india-to-get-%e2%82%b9229-crore-modern-jetty-amid-rising-tourist-footfall/
https://thetravigator.com/gateway-of-india-to-get-%e2%82%b9229-crore-modern-jetty-amid-rising-tourist-footfall/
https://thetravigator.com/the-vietnam-disruption/
https://thetravigator.com/the-vietnam-disruption/
https://thetravigator.com/the-vietnam-disruption/
https://thetravigator.com/london-hosts-global-travel-medias-power-gathering/
https://thetravigator.com/why-indian-travel-agents-should-watch-chinas-hubei-push-at-mitt-2026/
https://thetravigator.com/gateway-of-india-to-get-%e2%82%b9229-crore-modern-jetty-amid-rising-tourist-footfall/
https://thetravigator.com/the-vietnam-disruption/
https://thetravigator.com/drone-tourism-trials-open-a-new-layer-of-experiential-travel/
https://thetravigator.com/humanity-first-when-dubais-expats-became-family/
https://thetravigator.com/humanity-first-when-dubais-expats-became-family/
https://thetravigator.com/why-indian-travel-agents-should-watch-chinas-hubei-push-at-mitt-2026/
https://thetravigator.com/why-indian-travel-agents-should-watch-chinas-hubei-push-at-mitt-2026/
https://thetravigator.com/why-indian-travel-agents-should-watch-chinas-hubei-push-at-mitt-2026/
https://thetravigator.com/london-hosts-global-travel-medias-power-gathering/
https://thetravigator.com/london-hosts-global-travel-medias-power-gathering/
https://thetravigator.com/london-hosts-global-travel-medias-power-gathering/
https://thetravigator.com/drone-tourism-trials-open-a-new-layer-of-experiential-travel/
https://thetravigator.com/drone-tourism-trials-open-a-new-layer-of-experiential-travel/
https://thetravigator.com/drone-tourism-trials-open-a-new-layer-of-experiential-travel/

MACAO INTERNATIONAL TRAVEL EXPO
(MITE) 2026 (APRIL 10-12, MACAO)

READ MORE C—))

INDIGO & IATA TRIAL FIRST CONTACTLESS

INTERNATIONAL TRAVEL AT BENGALURU
AIRPORT READ MORE @

K

DELHI-DEHRADUN EXPRESSWAY: A
TOURISM GAMECHANGER INDIA DIDN'T
KNOW IT NEEDED

READ MORE C—))
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OTHER EVENT SPOTLIGHTS

. \
wim AIR W]
MATTA FAIR !
I—ATRICAN— MALAYSIAN ASSOCIATION OF TOUR MOSCOW INTERNATIONAL TRAVEL & 7
WORLD TRAVEL MARKET AFRICA ANDTRAVEL AGENTS I??;{JI?MM?Q}:T;O(;S MACAO INTERNATIONAL TRAVEL EXPO
APRIL 7-9, 2026 APRIL 3-5, 2026 (MITE) 2026
APRIL 10-12, MACAO
world (ca
expo i‘
WORLD TEA EXPO India International
TRAVEL ADVISOR DAY Travel Mart
23-25 MAY 2026
LAS VEGAS, USA 6 MAY 2026
WORLD TEA EXPO
VIRTUAL EVENT

wm

India International
Travel Mart

TTF KOLKATA

. JULY 10-12 2026

JULY 16-18 2026 KOLKATA
CHENNAI

BLTM

ITB INDIA 2026 BLTM 2026
SEPTEMBER 1-3, 2026 SEPTEMBER 24, 2026
MUMBALI NEW DELHI

TRAVEL MEET

JULY 23-25 2026
LAS VEGAS, USA

TTF AHMEDABAD

AUGUST 6-8
2026
AHMEDABAD

ITB ASIA

OCTOBER 21-23, 2026
SINGAPORE
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thetravigator...

LET’S COL L ABOR ATE CONNECTING TRAVEL + BUILDING PARTHERSHIFS. « INSPIRING JOURNEYS
FOR GREATER IMPACT!

thetravigator.com is a B2B Travel Media Platform
connecting the global travel trade through
news, insights, interviews and mdustry initiatives.

ﬂu | GROW WITH US

stronger Together, Farther Ahead,

Networking Opportunities

Collaborate at networking events,
tracde shows & industry meets.

Content Collaboration
Co-crgate wehinars, roundiables,
repodts & special features.

Destination & Brand Promotion

Promote your destination, events
or initiatives to a global audence,

Long Term Partnerships
Build lasting partmerships for
suestaingd visibility aned impaect,

SHARE IDEA'E DRIVE THE INDUSTRY.

tart a conversation!
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-EEE TRAVEL INTELLIGENCE

OFFICE ADDRESS

O 22-A, 1st floor, Prehlad market,
db gupta road, karol bagh,
New Delhi -110005

info@thetravigator.com

WANT TO COLLABORATE?

[t Grow Totler

CALL US NOW
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